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The
Cult

Clockwise from above: The Buckingham model first appeared in 1965. It was a 
watch that asserted itself through its oversized proportions that were 
extremely innovative at the time.

In 1997, Corum filed a patent for a new invention showcased in the Tabogan 
watch that was equipped with an ingenious mechanism allowing the watch case 
to be positioned upright and thus transforming the wristwatch into a table clock.

In 1964, the Coin Watch without a back cover was created with an ultra-flat movement set in an  
authentic gold $20 Double Eagle Coin. It is a model worn by, among others, numerous US Presidents.
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If you’ll permit a music/watch metaphor, 

one might say Corum is the Talking Heads 

of watch houses. It’s done indisputably 

spectacular work in the past, but not 

everybody gets it. It’s also made watches 

that are just plain odd. Corum disappears for 

periods only to drop a big hit half a decade 

later. Style and creativity are fundamental to 

a house that’s horological handwriting is so 

distinctive its watches could only have been 

designed there. Corum is a remarkable and 

peculiar brand that gets less attention than 

those of a similar bent. 2010 was its 55th 

anniversary, with significant birthdays for its 

key watches too. Following these milestones, 

does it look like it’s on a road to nowhere 

with its idiosyncratic style? The complete 

sell through of the creatively skewed limited 

editions suggest not. 

Corum was founded by a man compelled to 

create. Having previously worked for both 

Patek Philippe and Omega, René Bannwart 

launched Corum in 1955 with the help of his 

uncle Gaston Ries. Bannwart was apparently 

fascinated by the word ‘Quorum’, meaning 

the minimum number of people present in 

an elected group to make a decision. Peculiar 

but indicative of his alternative approach, 

Bannwart modified the word to Corum 

to suit his vision. He never divorced the 

concept of watches as style vehicles, and a 

number of Corum’s achievements were quite 

monumental on this level. 

Right: The first interpretation of the Admiral’s Cup model was 
developed in 1960. It had a square case and was one of the 

first ever water-resistant square watches.

Below right: In 1966, the Romvlvs was unveiled, featuring 
the hour numerals engraved not on the dial, but on the bezel.

1 Love it or hate it, there is no denying that in a world full of safe bets and 

understatement, Corum is one brand that is determined to go the extra mile 

when it comes to progressive and unique watch design incorporated with 

sophisticated movements. A company that is admired by both collectors and 

competitors as a hub of creativity, QP looks back at some of the pieces that 

have wowed and confounded over the past half century.

Tom Stubbs
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From the word go Corum spewed ideas. 

1957’s Golden Tube was a watch of 

fresh new dimensions. The outside 

edge of the cylinder of the traditional 

case morphed into a neat capsule-like 

treasure tube. The styling was in sync 

with the straight lines of Givenchy’s 

‘sack dresses’ of the era. The watch 

is dead cute, and also very now. The 

Chapeau Chinois (Chinese Hat) of 

1958 was another striking design, 

also compatible with 1950s fashion 

designs, with its curved camber to the 

case and eye-like shape.  

Hip to be square
The 1960s Admirals Cup watch was 

not only a striking monolithic gold 

affair, but the first water resistant 

square watch. Another square watch, 

the gold Buckingham oversized cuff, 

on a thick croc strap, would definitely 

be considered a ‘difficult fashion’ 

piece for many real men today, yet in 

1965 it was advertised by Bob Feller, 

the Baseball Fall of Fame pitcher a 

man nicknamed ‘The Heater from Van 

Meter’, and defiant non-mincer. 

A numeral free dial was a Corum 

first. The Romvlvs of 1966 has 

hour markings on the bezel and is 

simultaneously futuristic and ancient 

looking, advertised with a slick suiting 

detail lifestyle shot, suggesting a 

forward looking aspiration. Their warm 

luxurious ads were tasteful, tone-

setting affairs. Their period colour 

palette and imagery conjure a feeling 

very pertinent right now with luxury 

heritage houses such as Gucci and 

Prada revisiting archives, using browns, 

rose golds and modernist printed 

patterns from the 1960s and 1970s. 

Corum was also a pioneer of unusual 

precious materials. The 1970 Feather 

Watch was a fantastical talismanic 

affair with a single peacock feather’s 

eye set in a lozenge shaped case. 

This avant garde men’s style, would 

sit well in the realm of the ‘pimped 

out’ pieces that Hip Hop stars, global 

playboys and flamboyant footballers 

are currently sporting.  

Luckily the lively creative legacy has 

not been abandoned. For 2010, both 

the Tube and the Chinese Hat were 

produced in limited editions of 30 red 

and 30 white gold. Limited editions 

account for 40 per cent of Corum’s 

sales, although the market is shifting 

– in the Middle East, previously one of 

the brand’s strongest markets, sales 

are down 15 per cent, compared to 

the increasing figures in Asia, now 

accounting for 35 per cent of total 

sales. Global regional tastes cannot 

be pinned down too rigidly with 

official sales figures, however. While 

Corum indicates it sells far more of 

its sporty Admirals Cup models in 

Europe, alternative watch scenes tell 

a different story. 

Jewellery and watch expert,  

Toby McLellan of Hatton Garden is 

a Corum fan on very specific levels. 

“Their piecess are like jewellery 

items, not standard timepieces, all 

about visual appeal. Houses of a 

similar ilk, such as Van Cleef & Arpels  

carry more clout, but in my opinion 

Corum does better watches. Van 

Cleef is a bit too ornate and still  

working within traditional watch 

formats. Corum grasps not being too 

dainty, but works with forms in a 

Left: 1970 saw the launch of the Feather, composed of genuine bird feathers. This artistic 
and technical feat called for great expertise and paved the way for the brand’s use of 
extremely delicate materials for its dials.

Middle: The Rolls-Royce watch once again underscored the avant-garde nature of the 
brand in 1976, since it represented the first ever partnership of this kind with a 
prestigious automobile manufacturer.

Bottom: In 1980, the Golden Bridge with its delicately hand-engraved baguette movement 
revealed behind the perfectly transparent sapphire crystal case embodied the pinnacle of 
technical and horological mastery.
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big way. It delivers that ‘weird thing 

on the wrist’ vibe, messing with the 

whole genre.”

Weird and wonderful
And ‘weird thing on your wrist’ 

might properly describe the Rolls-

Royce watch they designed in 1976. 

A miniature Roller grill and Flying 

Lady with matching cuff links that 

now have extreme kitsch appeal to a 

handful of stylistic loons, but at the 

time failed to be a positive defining 

moment for the house. Bizarre moves 

like this may not have enhanced the 

brand’s rep as a serious historical 

establishment but some Corum iconic 

madness has made its way onto some 

high profile wrists. 

Corum’s famous $20 Coin watch only 

sells about half a dozen a year in 

London (and then mainly to tourists 

via Harrods) but this doesn’t mean 

there isn’t a larger demand for them.  

McLellan who works with all manner 

of watch enthusiasts and collectors 

tells me Corum buyers come in 

polorised groups. “Corum wearers are 

either people that ‘know’ or people 

that have no clue about the brand, but 

just like the look. They’re interested in 

that ‘Edgeware Road super rich flex’. 

They get excited if it looks flashy 

or obscure, or the colours are fancy. 

The others are serious collectors into 

finding unusual pieces not often seen 

on the horology circuit.”

McLellan wears the all gold Coin 

watch Corum. What attracted him to 

that? “I love my gold, and I wanted an 

all gold 1970s style, flat to the wrist 

timepiece. Almost ‘car-dealer chic’, the 

Coin is the Daddy of those watches.” 

The piece is the epicentre of the 

exotic watch trade. “Lovers of bling all 

want that watch because of its gold 

overload; bracelet, case and 22ct coin 

as the face. Its not the easiest watch to 

make the time out on, that’s for sure – 

no markers. They’re hard to get hold of 

on the original Corum gold bracelet, but 

that’s what people are interested in.” 

The iconic Coin watch has been worn by 

US presidents and ostentatious stylers 

alike and is actually bang on the money 

stylewise for the burgeoning mood for 

slim movements and low profile cases. 

The movement is Piaget and has just 

been reduced further to fit an even 

slimmer case. More of this sort of thing 

is the way forward, but perhaps in a 

more commercial form.

Corum’s lack of clout with some 

collectors is due to its perceived 

shortage of technical accomplishment. 

A dealer who did not wish to be 

named explained: “Corum doesn’t 

do enough innovative movements 

or complications. It doesn’t blow the 

minds of people mechanically. Not like 

Muller’s jumping hours for example.” 

One feat of creative engineering, 

however, bucks this view.

For its 55th anniversary in 2010, Corum 
re-issued three iconic ladies watches: 

Left: The 1950s classic Golden Tube, a 
30mm long, 14.5mm-diameter tube that is 
worn like a cuff-watch. Set with 212 
gemstones, the case is enhanced by a 
fluted crown positioned at 12 o’clock and 
adorned with a white mother-of-pearl 
cabochon. 

Right: The Chinese Hat, originally 
introduced in 1958. And featuring a 
34mm-diameter case studded with 142 
full-cut diamonds and white mother-of-
pearl dial.

Bottom right: The Round Golden Bridge 
powered by the legendary C0113 
mechanical hand-wound baguette 
movement. 
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Further information: www.corum.ch

Haute horlogerie
“Except the Golden Bridge, with the sapphire sides, front and back, 

completely transparent; now that watch grabs your attention. Corum does 

a watch every now and then that makes you remember the brand. While AP 

and Rolex are always there, Corum fades for a couple of years then comes 

back with something new.” Corum is endeavouring to change this with this 

year’s limited edition round Golden Bridge for example, or the Ti Bridge with 

flying tourbillon. They made 182 and they sold out at £39K a pop. 

The Admiral’s Cup 12-sided yachting watch is the company’s big volume 

model. It’s far from an important piece on a style level, resembling an all-

terrain compass add-on for a mountain bike.  When you think that it goes 

up against the Royal Oak and the Big Bang, one wonders, why would ya? 

However, a new diver version of the Deep Hull demonstrates the brand 

injecting fresh ideas to their roster. 

This year sees a new watch called the Grande Precise (images still to be 

released at time of going to press) that operates at £10K and is apparently 

quite classic and accomplished.  Corum makes many of its smaller movements 

in-house. This means they can react to specific orders from boutiques such 

as Marcus, and produce runs of as little as 10 pieces. This is where they do 

some really exciting and defining work. Despite not selling heaps of watches, 

the company can do itself a serious favour on a brand visibility level.

The big, slow moving cyclical trends in the watch arena appear set to 

embrace more challenging visual creativity, even for men. Watches as 

jewellery and stylistic statements, not function showcases are one way 

forward, particularly in the burgeoning Asian market. Corum has been a 

trendsetters before in this sort of genre. It should unleash the daring of the 

early decades again. Watch style and taste, just like fashion, shift and allow 

houses like Corum to rediscover their voice as it were. Corum’s unique verve 

could be absolutely the ticket right now, and not just a once in a lifetime 

flurry of activity.  8

2001 was not only Corum’s 55th anniversary, it also marked 30 years of 
the legendary Golden Bridge – events the brand marked by introducing 
three exceptional timepieces paying tribute to the anniversaries:

Top: The Ti-Bridge Tourbillon featuring the new in-house Calibre CO 022 
flying tourbillon. Without upper bridge, the escapement beats at 
21,600vph and seems to float over the baguette movement.

Above: The Golden Bridge Tourbillon is powered by the new Calibre CO213, 
housing 182 components on a tiny baguette measuring 33mm by 3mm. 

Right: The Admiral’s Cup Deep Hull 48 is the first Admiral’s Cup dedicated 
to diving. The twelve-sided case has a diameter of 48mm. Crafted in 
titanium, the piece has a water-resistance of 1,000m.
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