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Bremont	founders	Nick	and	Giles	English	

are	 painfully	 aware	 of	 the	 need	 to	

establish	 true	 watchmaking	 credibility,	

especially	during	a	period	when	brands	

using	 bought-in	 movements	 are	 under	

threat.	 The	 brothers	 ensured	 that	

Bremont	had	to	be	taken	seriously	from	

the	 outset	 by	 creating	 a	 unique	 case	

structure,	by	issuing	all	of	their	watches	

with	 chronometer	 certification	 and	 by	

testing	 the	 watches	 with	 professional	

pilots,	 both	 military	 and	 commercial.	

At	 the	 time	 of	 writing,	 Bremont	 is	

developing	 its	 own	 movement.	 But,	

because	 such	 plans	 are	 top-secret	 –	 I	

am	 only	 allowed	 to	 reveal	 that	 the	

movement	 will	 have	 largely	 English	

content	 –	 we	 need	 to	 look	 to	 other	

indicators	of	what	else	is	in	store.	

The sky’s the limit
It’s	 been	 a	 feverish	 few	 years	 for	 the	

boys	 at	 Bremont,	 who	 seem	 to	 test	

the	 waters	 with	 limited	 editions	 that	

might	result	in	new	models.	The	hugely	

popular	Martin	Baker	watch,	developed	

for	 the	 company	 that	 manufactures	

ejection	 systems	 for	 aircraft,	 has	

already	 spawned	 the	 U-2,	 a	 direct	

variant	 honouring	 the	 legendary	

Lockheed	 reconnaissance	 aircraft.	

Bremont	 offers	 this	 in	 four	 versions,	

including	 one	 available	 only	 to	 U-2	

pilots.	Another	will	be	issued	in	a	series	

of	 150	 pieces	 with	 a	 Lockheed	 U-2	

silhouette	on	the	dial,	while	two	–	one	

black	DLC	and	one	in	hardened	stainless	

steel	–	will	be	offered	to	the	public	with	

regular	production	status.

In	 keeping	 with	 Bremont’s	 direct	

connection	to	aviation,	the	U-2	follows	

an	 earlier,	 now-collectible	 model	 that	

honoured	a	specific	aircraft.	The	EP120	

not	only	commemorated	the	Spitfire,	 it	

bore	parts	made	from	a	piece	of	metal	

recovered	 from	 a	 genuine	 Spitfire	

during	 its	 restoration.	 Collectors	

gobbled	 this	 up,	 as	 well	 as	 a	 model	

honouring	 Norton	 motorcycles	 and	 a	

special	edition	of	the	Supermarine	500	
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5	 No	strangers	to	the	readers	of	QP,	Bremont’s	chronographs	and	diving	watches	

have	gone	from	nothing	to	must-haves	in	under	five	years.	It’s	a	success	story	

that	seems	to	defy	everything	which	defines	this	decade:	despite	an	economic	

downturn,	and	a	saturation	of	the	market,	Bremont	seems	to	be	an	unstoppable	

dervish,	 growing	 at	 a	 rate	 that	 would	 have	 been	 impressive	 even	 during	 the	

boom	years	of	the	previous	decade.

Ken Kessler
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diving	 watch,	 indications	 that	 Bremont	

was	 acquiring	 status	 that	 transcended	

fashion,	 and	 had	 entered	 the	 realm	 of	

the	 enthusiast.	 There	 was	 little	 surprise,	

then,	when	Nick	told	QP	that	Bremont	was	

currently	preparing	a	watch	 in	honour	of	a	

US	fighter	jet,	and	that,	“thanks	to	the	U-2,	

other	American	squadrons	are	asking	us	to	

create	watches	for	them.”	

It	reveals	much	of	the	brand’s	growth	in	the	

USA.	 A	 recent	 appearance	 on	 a	 Dragon’s 

Den	 spin-off	 found	 the	 brothers	 in	 India,	

studying	 the	 market,	 which	 appeared	 to	

crave	bling-bling	–	something	Bremont	will	

never	entertain.	Rather,	they	found	the	US	

instantly	 welcoming,	 helped	 in	 no	 small	

part	 by	 Bear	 Grylls,	 Ewan	 McGregor	 and	

Charley	Boorman	wearing	Bremonts	during	

their	TV	series	involving	extreme	abuse	of	

timepieces.	 “And,”	 adds	 Nick,	 “Americans	

love	the	English	thing,	how	we’re	different	

from	the	Swiss.”

Nick	 now	 spends	 as	 much	 time	 in	 the	

States	 as	 in	 the	 UK	 and	 the	 hands-on	

approach	 to	 the	 US	 market	 has	 created	

its	 own	 surprises.	 Not	 least	 was	 a	 recent	

phone	call	to	Nick	with	the	announcement:	

“Hi.	 This	 is	 Tom	 Cruise.	 I’ve	 heard	 about	

your	watches.	Would	you	like	to	come	over	

for	lunch?”

Nick	 modestly	 credits	 this	 to	 having	 met	

Cruise	 years	 before	 at	 an	 aviation	 event,	

–	 the	 actor	 being	 both	 a	 qualified	 pilot	

and	 a	 noted	 collector	 of	 vintage	 aircraft.	

“He’d	 seen	 a	 number	 of	 others	 wearing	

Bremonts	 and	 I	 think	 the	 aviation	 aspect	

appealed	 to	 him.”	 The	 ‘others’,	 Nick	 is	

referring	 to	 includes	 actors	 Eric	 Bana	 and	

Orlando	Bloom,	as	well	as	the	UK’s	Jeremy	

Clarkson,	 now	a	Cruise	 intimate	 thanks	 to	

the	 recent	 appearance	 on	 Top Gear.	 And	

with	 such	 highly-visible,	 self-appointed	

ambassadors,	Bremont	is	fast	emerging	as	

‘the	chap’s	watch’,	with	models	so	achingly	

English	 that	 you	 wish	 Kenneth	 More	 and	

Jack	 Hawkins	 had	 lived	 long	 enough	 to	

wear	them.

Bremont’s	B-1	Marine	Clock		
features	three	time	zones,		
30-day	power	reserve,	date,	
90-day	chronograph	and	a		
fully	waterproofed	case.		
Only	10	to15	clocks	will	be	
made	per	year.
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Naval gazing
Giles	 and	 Nick,	 however,	 keep	 the	

celebrity	 association	 in	 context:	 their	

main	 concern	 is	 producing	 British	

watches	 –	 and	 now	 clocks	 –	 as	 part	 of	

a	 new	 wave	 of	 brands	 that	 realise	 that	

this	 country’s	 heritage	 in	 watchmaking	

is	second	to	none.	An	indication	of	their	

seriousness	–	as	well	as	their	willingness	

to	 respond	 to	 their	 customers’	 desires	

–	 is	the	B-1	Marine	Clock,	made	entirely	

in	 England.	 Giles,	 a	 qualified	 naval	

architect,	explained	that,	“the	idea	came	

from	 a	 client,	 who	 wanted	 one	 for	 his	

yacht.	 It	 followed	 on	 logically	 from	 the	

introduction	of	our	first	diving	watch.”	

Bremont’s	 Technical	 Director,	 Peter	

Roberts,	 designed	 the	 clock	 and	 its	

escapement	while	ever	cognisant	of	 the	

genre’s	300-year	history.	“Clients	wanted	

a	Bremont	clock	to	go	in	their	yachts	and	

with	 functions	 that	 would	 communicate	

their	purposes	immediately	to	a	navigator	

from	the	1700s.	What	 I	wanted,	design-

wise,	 was	 something	 that	 not	 only	 told	

the	time,	but	also	gave	other	indications	

that	would	be	useful	on	a	yacht.

“Our	clock	will	tell	the	time	locally	and	at	

home,	 the	 time	of	a	 trip	up	 to	90	days,	
The	limited	edition	U-2	watch	honours	the	legendary	
Lockheed	reconnaissance	aircraft	of	the	same	name.	

If	proof	were	needed	of	Bremont’s	growing	popularity,	its	list	of	celebrity	followers	provides	it.	Fans	include	(clockwise	
from	top	left)	Bear	Grylls,	Ewan	McGregor,	Charley	Boorman,	Orlando	Bloom	and,	most	recently,	Tom	Cruise.
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by	days	and	hours	and	months	–	rather	like	

a	 chronograph,	 but	 with	 longer	 intervals	

than	 minutes,	 seconds	 and	 hours.	 So	 you	

go	 off	 on	 your	 voyage,	 from,	 say,	 Rio	 de	

Janeiro	 to	 Monte	 Carlo,	 and	 a	 glance	 at	

the	clock	will	 tell	you	how	many	days	and	

hours	you’ve	been	travelling.”

To	ensure	the	reliability	of	the	clock	and	its	

ability	to	track	long	intervals,	Roberts	says	

that,	“fully-wound,	it	will	run	for	at	least	a	

month.	 There’s	 a	 power	 reserve	 indicator	

on	the	dial	because	we	don’t	want	anyone	

to	forget	 to	wind	 it.	The	clock	also	shows	

GMT	 and	 date.”	 Bremont	 hopes	 to	 deliver	

the	 first	 of	 its	 fully	 waterproof,	 12in-

diameter	Marine	Clocks	by	December.	

“Each	 is	 made	 to	 order,”	 says	 Giles,	

“and	 we	 anticipate	 a	 production	 rate	 of	

one	 per	 month.”	 It	 will	 be	 offered	 with	

hardware	 for	 wall	 mounting	 or	 table	

display,	 and	 finishes	 can	 be	 customised	

to	 match	 a	 craft’s	 interior.	 Prices	 will	 start	

at	 around	 £40,000-50,000.	 What	 the	

clock	 might	 also	 inspire	 is	 a	 wristwatch		

with	similar	functions.

Star cars
Other	 projects	 keeping	 the	 brothers	 busy	

include	 serving	 as	 the	 official	 timekeeper	

at	 the	 Goodwood	 Festival	 of	 Speed	 and	

developing	 a	 one-off	 pocket	 watch	 for	

Wallpaper*	magazine,	which	could,	 ike	the	

Marine	Clock,	lead	to	future	models.	

The	 latest	 project	 to	 affirm	 Bremont’s	

status	 as	 the	 English	 watch	 brand	 is	

designing	 a	 dashboard	 clock	 for	 the	

new	 Jaguar	 XJ75	 Platinum	 Concept	

Car,	 which	 was	 launched	 at	 the	 Pebble	

Beach	 Concours	 in	 California	 in	 August.	

This	 means	 that	 the	 company	 has	 now	

produced	 watches	 that	 are	 connected	 to	

air,	 sea	 and	 land,	 the	 last	 represented	 by	

both	motorcycles	and	automobiles.	

For	 Jaguar’s	 one-of-a-kind	 design	 project,	

Bremont	 devised	 a	 bespoke	 mechanical	

clock	 and	 stopwatch,	 their	 first	 for	 a	 car.	

According	to	Giles,	who	was	fully	aware	of	

the	 prestige	 afforded	 by	 the	 project:	 “We	

were	keen	to	make	something	different	for	

In	a	fitting	partnership,	Bremont	became	the	2010	official	timekeeper	for	the	Goodwood	Festival	of	Speed.	
Pictured	here	with	estate	owner	Lord	March.

Continuing	its	links	to	both	British	brands		
and	iconic	speed	machines,	2009	saw		
Bremont	produce	the	Norton	961	(above	and	below).

One	of	the	English	
brothers	first	pieces,	
the	ALT1-C.

2010’s	Supermarine	Descent.
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Jaguar.	Rather	than	a	quartz	clock,	we	have	

created	 a	 beautiful	 mechanical	 clock	 that	

also	has	a	chronograph	function.”

Chief	Designer	for	the	XJ,	Giles	Taylor,	noted	

that	Bremont,	in	addition	to	being	as	English	

as	Jaguar,	understood	the	marque’s	heritage	

and	all	that	it	represents.	“On	this	basis,	our	

collaboration	with	Bremont	in	developing	a	

new	clock	for	the	XJ75	has	been	seamless.	

Our	 design	 teams	 talk	 a	 similar	 language	

when	 it	 comes	 to	 a	 clean-cut	 form	 with	 a	

sharp,	 sporting	 edge.	 The	 XJ75	 Bremont	

clock	 fits	 the	 crafted	 luxury	 feel	 of	 the	 XJ	

interior	 perfectly	 and	 all	 who	 have	 seen	

it	so	far	ask	the	same	question:	How	can	 I	

dismount	 it	and	wear	 it	on	my	wrist?”	And	

one	suspects	that	Nick	and	Giles	will	have	

logged	that	remark	in	their	‘must-do’	folder.	

So	 successful	 is	 the	 Bremont/Jaguar	

relationship	 that	 the	 dash-clock	 for	 the	

XJ75	 has	 been	 followed	 in	 record	 time	 by	

a	 dedicated,	 custom-designed	 timepiece	

for	 the	 radical	 Jaguar	 C-X75	 concept,	 a	

four-wheel	 drive	 electric	 supercar	 that	

was	 unveiled	 at	 the	 Paris	 Motor	 Show,	 in	

September.	 An	 unparalleled	 gesture	 of	

solidarity	and	support	on	Jaguar’s	part	was	

including	 the	 Bremont	 logo	 in	 the	 digital	

LCD	display,	complete	with	a	needle	styled	

after	 the	 distinctive	 hand	 found	 in	 the	

Martin	Baker	Bremonts.	

True	 story:	 while	 visiting	 Jura	 Watches	 in	

August,	 I	 saw	 MD	 Alastair	 Laidlaw	 deep	

in	 conversation	 with	 a	 client	 wearing	 a	

highly	 coveted	 EP120.	 He	 turned	 out	 to	

be	 an	 American	 who	 collects	 Bremonts.	

“He’s	 only	 missing	 a	 Martin	 Baker,”	 I	 was	

informed.	 The	 chat	 quickly	 picked	 up	 the	

flow	 of	 watch	 enthusiasts	 usually	 found	

discussing	 Rolex	 or	 Patek.	 Bremont,	 it	

seems,	has	bred	its	own	tifosi	 in	less	time	

than	it	takes	to	create	a	movement.		8

Further information:	www.bremont.com

Above	left:	The	Bremont	clock	designed	for	the	new	Jaguar	XJ75	Platinum	Concept	Car		Above	right:	The	clock	that	was	created	for	the	C-X75	–	Jaguar’s	electric	supercar.	

The	EP120	that	commemorated	the	Spitfire	and	bore	parts	made	from	a	piece	of	metal	from	a	genuine	Spitfire.	The	limited	edition	piece	sold	out	almost	immediately.
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SINCE 1875

 DESIGNED TO DISTINGUISH
Combining Bulova’s 135-year tradition of quality and design expertise 
with Accutron’s history of innovation, Bulova Accutron represents 
the ultimate expression of timekeeping excellence.

SWISS MADE

 
 a

nd
 B

ul
ov

a 
A

cc
ut

ro
n 

ar
e 

re
gi

st
er

ed
 t

ra
d

em
ar

ks
.

©
 2

01
0 

B
ul

ov
a 

C
or

p
or

at
io

n.
 6

5B
12

3

For your nearest stockist 

visit www.bulova.com

or email bulovauk@bulova.com
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