
Handcrafted and set with over 35cts of diamonds, the 5-piece 
edition, 47mm MasterGraff Tourbillon is the pinnacle of Graff’s 
men’s watch collection.
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Michel Pitteloud, CEO of Graff Luxury Watches SA.

It is important to remember when 

talking about Graff that it is not just 

any jeweller but a fully-integrated 

diamond empire that spans from 

buying rough stones to producing the 

shimmering chandelier earrings and 

six figure diamond rings in the bullet 

proof windows of its 30 boutiques 

nestled within the wealthiest 

enclaves of the globe. 

Laurence Graff, founder of the 

eponymous London diamond house, 

has handled more important stones 

than any other dealer of his generation 

including the Windsor Diamonds, The 

Star of America and the Wittelsbach-

Graff. His acumen in the world of 

diamonds has placed him at number 32 

on The Sunday Times 2009 Rich List. 

The extent of Mr Graff’s success is 

evident in the artwork on the walls of 

his London HQ on Albemarle Street in 

Mayfair. In the meeting room, on one 

wall hangs a vast Marc Quinn painting 

of a provocatively luscious glossy pink 

orchid and on the other a cartoon-like 

canvas by Erró. So why make watches 

is the first question to ask of this 

highly successful diamond house?

Unfortunately Mr Graff is not available 

to talk watches but, Michel Pitteloud, 

CEO of Graff Luxury Watches SA, is on 

hand to guide me through Graff’s new 

venture into timekeeping. Pitteloud is a 

trained diamond grader and has spent 

his career in the watch industry. He 

worked with Bulgari for 10 years, Harry 

Winston for nine and Corum for five. 

2	 It is fair to say that in the world of jewellery diamonds exert a powerful allure 

like no other stone. But mention the ‘D word’ in the context of horology, and 

the reaction is quite different. A watch purist would argue that diamonds are 

a distraction from the serious business of watchmaking. So what to make of 

diamantaire Graff’s venture into the world of horology?

Maria Doulton
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According to Pitteloud, Graff had long been looking 

to start a watch line but had not come upon the 

right way to approach it. The house had sold mainly 

women’s gem-set watches to match their jewels 

but until now had not had a complete collection. 

And with dozens of Graff boutiques, stocking items 

that appeal to men is a savvy plan. By putting men’s 

watches in the window, Graff is able to double its 

potential client base. 

The right cut
The masterpiece of the collection is the £1 million 

MasterGraff Tourbillon that shimmers away on  

its velvet cushion. Like the art, this watch is not 

subtle but an audaciously extravagant creation on a 

large scale.

 “This watch is top-top,” is how Pitteloud describes 

the jaw-dropping conglomeration of diamonds in his 
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From high-tech to traditional in the Graff workshops.

Below: The Graff SuperStar boasts 59cts of pure diamonds, with invisible settings on the dial and case 
and 94 diamonds in three rows making up the bracelet.

hand. Whipping a jeweller’s loupe out from his pocket, he talks me through the 

skill and bravado that it takes to make a watch set with 34cts of diamonds. The 

buckle alone is set paved with 30 diamonds and the case is made of platinum.

“The bigger the stones, the bigger the loss when cutting them,” explains 

Pitteloud of the 24 sizable trapeze diamonds set on the bezel. “Any jeweller will 

immediately see the incredible achievement of putting together this number, size 

and quality of stones,” he continues. “The bezel is massively complicated. Just 

finding diamonds of matching colour of this size is a problem. We had a worldwide 

hunt for the stones. We cut down 45cts of diamonds to get the 

15cts you see on the dial. And what’s more, in the cutting 

process the diamonds can shatter which is a risk of 

hundreds of thousands of pounds. Anyone can put a 

pavé or rows of baguette cut diamonds on a bezel, 

but this is different.”

Once the 15cts of diamonds had been 

marshalled, they were invisibly set, one 

alongside the other with not a micron 

of metal showing, in itself the work 

of a skilled craftsman working in 

close conjunction with the cutter 

and polisher. “As far as I know, no 

one has adapted stones to a design 

in a watch like this. The work is 

more complicated than producing 

a tourbillon as this has never been 

done before,” states Pitteloud.

And did I mention that the tourbillon is 

visible through the dial? Easily overlooked 

with all those diamonds shooting off arcs 

of fiery light. The movement also features 

a second time zone on a retrograde arc. 

All the components, visible under the 

facetted sapphire glass caseback, have 
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been re-designed and decorated 

to Graff’s criteria at the Swiss 

workshop Technotime Holding SA 

in La Chaux-de-Fonds. The platinum 

rotor is intricately set with baguette 

diamonds, as are the bridges. 

The boys’ brigade
Having recovered from temporary 

blindness provoked by the assault 

of dazzle on the retina, a look at the 

other four watch families reveals that 

most are surprisingly gem-free and 

predominantly men’s models. 

All but the dainty Baby Graff share an 

ample case that sits prominently on 

the wrist. The shape is derived from 

a diamond when viewed from the 

side at its widest point, aptly known 

as the girdle. Following through the 

jewellery theme, the side of the 

case is facetted mimicking the real 

thing and the lugs are reminiscent of 

prongs. Each dial features an emerald 

at 12 o’clock to remind the wearer of 

Graff’s corporate green livery. All have 

a diamond set into the crown and 

prices start at £12,750.

In just two years, since the project 

started, Pitteloud has assembled a 

web of suppliers and sub-contractors 

in Switzerland to make the watches 

though the diamond setting is done 

mainly in Graff’s workshops in London. 

With the exception of the GraffStar 

Grand Date and the tourbillons, all the 

other watches – including a chronograph 

and a three-hand version – are powered 

by ETA movements adapted and 

decorated for Graff. The smaller ladies 

models have quartz movements and 

the rest are self-winding. 

Pitteloud aims to gradually develop 

in-house calibres for each model but is 

happy with ETA supplied movements 

for the moment. “Is an ‘own’ movement, 

better than an ETA?” muses Pitteloud. 

“Not necessarily. I liken an ETA 

movement to a Volkswagen and an  

in-house manufacture calibre to a 

Ferrari. One is more reliable than the 

other but they both carry out the 

same basic function.”

The newest limited edition 
BabyGraff watch features 
trilliant and triangle cut 
emeralds and diamonds 
(soon to be joined by 
both ruby and sapphire 
versions). The Graff 
signature emerald 
green triangle is at the 
12 o’clock marker.

The GraffStar Grand Date dress watch is fitted with the hand-
wound Graff Calibre 1 – a movement exclusively constructed, 
designed and built for Graff. The design of the case recalls the 
facets of a single magnificent diamond with the lugs representing 
the prongs that set the diamond in place. 
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Further information: www.graffdiamonds.com

The GraffStar Grand Date is powered by the 

hand wound Calibre 1 that beats at 28,800 

vibrations per hour and has a 50-hour 

power reserve and, most pleasingly, the 

date jumps instantaneously at midnight. 

Turn the watch over and the glass that is 

facetted into 12 planes offers an intriguing 

spectacle of a highly decorated movement 

that is beautiful and original. 

The right look
Pitteloud confirms that to date the 

house has produced 2,000 watches and 

is aiming to up the number to 5,000 per 

year. The watches are only sold through 

Graff’s network of boutiques and the main 

interest has come from the United States, 

Hong Kong and China. Pitteloud is certain 
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that the first Graff watch owners will come 

from their own client base but hopes to 

eventually attract new customers who 

would not normally associate the house of 

Graff with timepieces.

It is clear that these watches are very 

much about the look, which you either 

love or hate. In the case of the diamond 

set pieces, the quality of the stones and 

the gem setting is of the same level as 

Graff jewellery. As for the non-diamond 

set pieces, the strong look of the case 

is distinctive and consistent: key in 

establishing a presence for a new watch 

brand. The mechanics, if not the most 

exciting on the watch block, are sound 

and Pitteloud is open about provenance of  

the movements.  8

The ChronoGraff is a classic self-winding sports watch 
in 42mm for ladies (top left) and 45mm for men 
(bottom left). Featuring Graff’s signature facetted 
bezel and emerald triangle at 12 o’clock. The latest 
limited edition version features a steel black DLC 
bezel with an orange dial and natural rubber strap .

The Graff Diamond 
Scatter watch.

Breguet Watchmaker

Breguet holds a special place in cultural history and 
is the standard that all fine watchmaking has been 
judged.  Today more than ever its capacity to innovate 
reflects the Brands vitality.

We have an opportunity for a highly skilled 
Watchmaker to work with our prestigious Breguet 
timepieces. The successful candidate will have the 
opportunity to train and work on these prestigious 
watches.

The individual must have a proven track record 
of working at the bench with luxury and ideally 
complicated watches. As part of the application 
process these skills will be assessed.

This is an exciting opportunity and offers Swiss 
training at the manufacturer with Swatch Group 
luxury brands, including Tourbillion.

This role is based in our customer service centre in 
Southampton (relocation would be considered).

Omega Watchmakers

Omega has always been driven by its pioneering 
spirit, and holds more world records for accuracy 
than any other Brand. We are proud of this legacy 
and of the commitment to innovation.

We are looking to recruit highly motivated and skilled 
watch makers to join our dedicated OMEGA service 
team.

The successful applicants will be able to carry out 
repairs on high quality wrist watches including 
mechanical repairs up to and including chronograph 
level.  As part of the application process these skills 
will be assessed.

The individuals will receive development on OMEGA 
Co-Axial products both internally and at the brand 
head office in Switzerland.  The role may lead to 
training in specialist products, including rattropante 
and other  exciting new OMEGA products. 

This role will be based customer service centre in 
Southampton. (relocation will be considered).

Please forward all CVs in the strictest confidence to:

Human Resources, Swatch Group (UK) Ltd, Building 1000, 
The Royals Business Park, Dockside Road, London, E16 2QU 
or alternatively email: hr_uk@uk.swatchgroup.com
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