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4 With a refusal to compromise on either the watchmaking or jewellery 

craftsmanship of its timepieces, Piaget has consistently strived to meet its 

mission of ‘always doing better than necessary’. And now the brand that 

sits comfortably at the pinnacle of extravagance is heading to the UK with 

its own Bond Street boutique.

Caragh McKay

Fewer than 500 Piaget cuff watches 
were made in the 1960s and early-1970s. 
Each piece is unique and current demand 
far outweighs the tiny supply.

London Calling
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There’s much to catch the eye at Marcus of Bond 

Street. Not least the world’s most exceptional 

watches. But upstairs, where the display cabinets 

feature decadent snippets of proprietor Marcus 

Margulies’ own collections, is where I like to head to. 

For on show here is a set of watches that I never, 

ever tire of looking at: a spectacular array of 1960s 

Piaget cuffs. 

Recently Margulies took time to talk me through 

his entire collection, which ranges beyond the cuffs 

and includes the spectacular Aztec necklace watch 

that appears in the brand’s original ads. “I started 

buying them a while ago simply because I really like 

them,” he admitted. “They have a lot of expression.” 

Margulies further demonstrated his fondness for 

this period in Piaget’s history by buying a rare, white 

gold jeweled cuff at auction recently. And he’s not 

the only one with his eye on the pieces. Piaget’s CEO 

Philippe Léopold-Metzger told me on his whistle-

stop tour of London last month that the brand is 

also buying them up: “They are very interesting 

ladies’ watches,” he concurs, “extravagant but very 

elegant, and they are increasing in value.”

These artful watches, a penchant for avant-garde 

design and the fact that the house’s charismatic 

ambassador, Yves Piaget, has a rose named after 

him, are just some of the things that make me rather 

fond of the company. More than just a brand, Piaget 

is a sparkling personality, and this month, London 

will get a chance to delight in its charms when the 

first UK Piaget boutique opens in Bond Street.

Capital investment
So what will the house bring to London? “Well, 

there will be a new product line,” Léopold-Metzger 

reveals. “Also, London is the most cosmopolitan city 

in the world today and, as many of our customers 

pass through here, it’s a logical step forward for 

us to come here. Having our own boutique offers 

everyone a chance to come and see, first-hand, 

what Piaget is all about, an opportunity to discover 

Piaget’s beautiful history up close.”

Top: The 2010 Limelight Twice – 
one watch featuring two dials, two 
Piaget 56P quartz movements and 
19 cts of brilliant-cut diamonds.

Left: The ultra slim, limited edition, 
2010 Antiplano ‘aniversary 
edition’ features the Piaget 1200P 
mechanical self-winding movement.
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Like so many of the luxury Swiss watch and 

jewellery brands, Piaget’s story has quaintly rustic 

beginnings, emerging from a farm barn high in the 

Swiss Jura in 1874. Here, founder George Edouard 

Piaget eschewed dark winter nights in front of a 

blazing log fire, swirling brandy round a glass after 

a hard day’s milking, in favour of sitting hunched 

over a bench in a cowshed refining his considerable 

watchmaking skills. His unflinching dedication finally 

paid off. Soon, high-precision movements bearing 

the Piaget signature became much sought after by 

other brands and, hay presto, George Edouard had 

established a new family business in the village of 

La Côte-aux-Fées. 

By the mid 1940s, as the Second World War rumbled 

on, George’s grandsons, by then at the helm, made 

a few typically bold business moves that would 

safeguard Piaget’s future: they decided that 

everything they produced would be sold under the 

Piaget name only and that they would take their 

pieces out of Switzerland and introduce them to the 

world. And the world has been welcoming Piaget 

classics ever since. 

It was during the late 1950s that the brand began 

focusing on the high-jewellery aesthetic that 

typifies Piaget’s style. Thus they started to employ 

Geneva’s finest goldsmiths. It also launched the 

now-iconic, cushion-shaped Emperador watch. Then, 

in 1957, it unveiled its groundbreaking ultra-thin 

Calibre 9P – just 2mm thick – giving the means to 

establish its unique take on jewellery watches. The 

creation of slender mechanisms allowed Piaget’s 

designers to take the helm and fashion increasingly 

adventurous designs. 

Above and right: Launched in 1979, the 
Piaget Polo achieved immediate success and 
became a firm favourite among the jet-set. 
Relaunched in 2002, the new Polo gave a 
second lease of life to this iconic model.

Above: An early 
publicity shot of a 
Piaget necklace watch.

Above right: The 
collaboration between 
Piaget and the world’s 
greatest surrealist artist 
resulted in the Dali d’Or.
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Much to the company’s credit, it allowed its 

craftsmen creative free reign and it is this 

dedication to precision design, as much as 

excellent movements, which imbues a Piaget 

jewellery watch with its unique character. 

Reassuringly, Léopold-Metzger is quick to endorse 

the fact that creativity still sits at the heart of the 

brand:  “At Piaget we are artists. There are 1,000 

people working for this company worldwide and 

almost half of them are working in production. 

Much of our industry has been subverted by 

marketing in recent years and in some cases it has 

taken prominence over creativity but at Piaget we 

do things as perfectly as we can.” 

A watch first
Of course the fact that Piaget started as a watch 

rather than a jewellery manufacture, means 

that, no matter how decadently jewelled, the 

watch remains the focus. It also means that 

the company offers more traditional watch 

designs that are just as exceptionally made and 

as respected by watch aficionados. Hence with 

the jewellery pieces there is never a sense of 

one discipline being cynically pasted on to the 

other. Neither is there a hint of conflict between 

the jeweller and the watchmaker’s crafts. 

Rather, Piaget’s watches have a rare synergy 

and a sense of daring, the creators mutually  

inspired by the further possibilities their different 

expertise allowed. 

Perhaps this explains their often rather outré 

nature, as summed up rather elegantly by the mid-

century cuff and necklace designs, which, while 

bearing distinct design hallmarks of the mid-1960s 

era in which they were produced, were probably as 

mesmerising to behold then as they are now. As 

Margulies recalls: “Piaget in the 1960s was head 

and shoulders above other major brands. It used 

to create collections and this was one of the 

hottest at the time.”  That Piaget also produced 

a watch with the Surrealist Salvador Dali – the 

Dali d’Or – during this time, seems as natural 

a pairing for the brand as milking and 

watchmaking was to its founder.

In the late 1970s, the worldwide appeal 

of the Piaget name was confirmed 

with the debut of the Polo, launched 

by the founder’s great grandson Yves 

Piaget, who is now a brand ambassador. A 

typically daring timepiece where the bracelet 

and case are elegantly integrated it was soon 

adopted by high-profile, cool types such as Andy 

Warhol, Sammy Davis Junior and the then globally 

adored Ursula Andress, introducing the idea of a 

watch as a chic status symbol for women as well 

as men. When Jackie Onassis’s mid-1960s Piaget 

watch, with jade dial, diamond-and-emerald bezel 

and gold bracelet famously reached $55,000 at 

auction in 1996; it further endorsed the brand’s 

glamorous associations.
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Piaget fans number among them Ursula Andress, Sammy Davies Junior and Liza Minelli.

The Polo was adopted by the 
globally adored Ursula Andress, 
introducing the idea of a watch 
as a chic status symbol for 
women as well as men

A mid-1960s Piaget with  
jade dial owned and worn  
by Jackie Onassis.
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Since then Piaget has continued its commitment 

to developing new watch movements and calibres. 

In 2001, it established a presence in the hallowed 

Plan-les-Outes estate in Geneva, a cluster of the 

world’s most revered haute watch and jewellery 

manufactures. It has since created 13 new 

movements plus a further 12 modifications under its 

ultra-thin remit. In 2002, the brand revealed its first 

ever tourbillon, the 600P calibre, specially designed 

to fit in the cushion-cased Emperador model and just 

3.5mm thick. The skeletonised version is a proud yet 

subtle display of what Piaget is capable of.

No compromise
Despite increasingly turbulent times, and rumblings 

among some collectors that the brand is having 

something of an identity crisis, Léopold-Metzer balks 

at the notion of adapting his products to suit curbed 

or confused tastes. In fact he is firm in his refusal 

to bow to economic uncertainty: “We have not done 

a steel-version design,” he states emphatically. “Is it 

right? I don’t know about that but it’s not necessary. 

We only sell pieces in gold and precious stones. It’s 

like buying a painting – you don’t need to have it but 

when you want to have it you pay the price. We are 

a long-term company, and our creativity makes us 

different, exclusive – we stand out.”

Some might argue that, despite its desire to engage 

younger buyers, Piaget’s opulent designs and its 

refusal to bow to homogenised tastes tantalised by 

cool marketing campaigns, makes them a little old-

fashioned. But then, fashion is fleeting and style, 

as Piaget has proved time and again, lasts. And 

to prove my point I hope that the first of several 

“Time Gallery” retrospectives will feature the  

cuff collection.

The chance to see some of Piaget’s wonderful 

pieces up close is, I think, reason enough to make 

a trip to the new Bond Street store. As Léopold-

Metzger says: “At Piaget it’s always all about the 

three Cs: Contemporary. Creative. Classical. And 

for me that is what luxury is all about – detail; 

consistent, beautiful detail.”  8
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Further information: www.piaget.com

Above: the Napoleon watch was made at the 
end of the 1950s and is equipped with the 
Piaget ultra-thin mechanical movement 9P 
(launched in 1957). The case is integrated  
in a real Napoleon 999/1000 gold coin. 

Left: Roger Moore shows his appreciation  
for Piaget.

The fact that Piaget started 
as a watch manufacture 
means that, no matter how 
decadently jewelled, the 
watch remains the focus
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