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The costume designers of 1979’s Apocalypse Now 
were spot on in their choice of watches. Cpt. Willard was 
equipped with a Seiko 6105 – a popular model among 
American GIs in Vietnam, whereas rogue officer Col. Kurtz, 
played by Marlon Brando, sported a Rolex GMT Master – a 
favourite amongst the US Army Special Forces. Stills image: 
bfi.org.uk. Rolex image: Ken Kessler.
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Character
   Building
2 An unavoidable habit of many watch enthusiasts is endeavouring 

to identify any watches seen – or glimpsed – in films. From Colonel 

Kurtz’s GMT Master or Captain Willard’s Seiko 6105 in Apocalypse 

Now to Sidney Young’s Speedmaster in How to Lose Friends and 

Alienate People, watch spotting is an engaging sport. But who 

chooses those watches? QP investigates.

Tracey Llewellyn

They might be relatively small, but 

watches do not always pass unnoticed on 

screen, explaining to some degree why 

so many of the top brands are keen to 

work with companies like London-based 

Wardrobe Services in order to secure 

their timepieces supporting roles in the 

movies. For some cynical film buffs, the 

2006 launch of the limited edition Omega 

Seamaster (that coincided with the 

release of Casino Royale in which Daniel 

Craig proudly sports the model) and IWC’s 

2006 limited edition ‘Miami Vice’ watch 

as worn by Jamie Foxx in the movie of 

the same name, are nothing short of 

cashing in. The vast majority of watch 

enthusiasts, however, seem to find their 

placement acceptable or even enjoyable. 

Idaho-based watch fan, blogger and 

founder of watchesinmovies.info, James 

Enloe states the case: “The way I see 

it brand placement is a normal part of 

In John Schlesinger’s 
Marathon Man (1976) the 
film’s protagonist ‘Babe’ Levy 
(Dustin Hoffman), brings 
down a Nazi war criminal, 
wearing a Rolex GMT Master. 
Stills image: www.bfi.org.uk.
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movie making. Identifying watches in films 

is fun – a bit like a game I suppose. If I am 

watching a DVD and spot a watch I check the 

timestamp and make a note on my phone so 

that when I’m done I can grab a screen shot! 

The only time it frustrates me is if I cannot 

identify a watch being shown.”

But it’s not all about clever marketing. 

“There’s a huge difference between the 

work I do and straight forward, paid for 

product placement,” says Wardrobe Services 

Natalia Georgiadou. And, as she continues, 

it becomes obvious that matching the right 

watch to the right character is a lot more 

complicated than simply changing Fleming’s 

chosen Rolex to an Omega in order to 

stretch 007’s production budget. “Costume 

and accessories are integral in defining the 

overall look of a film,” she explains. “They 

provide the audience with information about 

the period, culture and society the characters 

inhabit and, on a more subtle level, the 

underlying themes of the film itself.”

Costume designer Jill Taylor agrees: 

“Most people wear a watch and time is so 

often written into scripts with characters 

checking their watches before they 

do something important to the plot. In 

choosing the right watch you have to break 

the character down and get into his or her 

head – it is not a matter of simply placing 

something pretty on an actor’s wrist, it 

really does have to be character led.”

“The most important thing is to match 

the watch to the character. As a costume 

designer I am not there to provide a product 

placement showcase and I do not bow down 

to the politics that can surround which brand 

can appear in the same shot as another brand. 

There really isn’t enough time to pander to 

this and I refuse to be compromised.”

Georgiadou describes her role as a service 

provider, someone who saves the costume 

department time and money thanks to her 

bulging contact book, which includes, but 

is not limited to, watch brands. “Tracking 

down the right piece can take time,” she 

says. “Plus costume designers don’t always 

work in the same genre, often moving 

between period and contemporary pieces, 

so having someone like me with brand and 

style knowledge can be hugely beneficial.” 

And, although led by research, practical 

matters are important too: “When I first 

started I had to really look at the watches 

and learn to understand the pieces. Now I 

have a core of brands that I go back to not 

just as aesthetic choices but also for their 

Clockwise from above: Proving that the times are not as tough for 
the man who delivers the bad news as for the people who receive 
it, George Clooney’s character, Ryan Bingham, wears an Omega Hour 
Vision wristwatch in the 2010 film Up In The Air. 

2006’s Casino Royale saw a new Bond, a new Bond girl, a new villain 
and one of the most talked about and blatant product placements for the 
Omega Seamaster Professional.

Sidney Young  (Simon Pegg) is presented with the gift of an Omega 
Speedmaster Professional in How to Lose Friends and Alienate People 
(2008) – Image ©Paramount Pictures. All Rights Reserved.
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speed and reliability. I know that when 

they commit, they commit.” 

Her reputation for delivering the right 

watch on time is legendary but, as keen as 

brands are to work with her, Georgiadou 

does not play favourites when it comes to 

choosing which watch a character will wear. 

“I am given a detailed brief by the costume 

designers,” she says. “A good costume 

designer can tell an entire story through 

clothes and accessories and details such as 

watches are hugely important.”

Which watch?
Basically there are two ways for the 

costume department to decide upon a 

model of watch. The simplest way is when 

a specific piece is mentioned in the script 

such as the 2009 episode of BBC1’s Hotel 

Babylon in which, to save the hotel, Nigel 

Harman’s character gambles with his watch 

– that just happens to be the Omega space 

watch. (A double whammy for Omega as 

the 40th anniversary of the 1969 moon 

landing received copious column inches in 

the very week the episode aired.) 

The second way involves a full brief of 

the type of character that will be wearing 

the watch. Beginning with the script, the 

costume designer, forms an interpretation 

of the mood and characterisation. “This 

usually starts with a mood board when I am 

introduced to the character and from there 

I can recommend and discuss appropriate 

models,” Georgiadou says. “For example, 

Antonio Banderas’s character in The Other 

Man was an extremely elegant man who 

dressed in exquisite classic clothes. It was 

immediately obvious to me that he would 

have worn a vintage Cartier. Although it 

is not placed that often because it is so 

distinctive, Cartier is an amazing brand 

to use for particular roles as the pieces 

themselves are able to tell a story.” 

Two-way relationship
And, while Georgiadou has no favourite 

brands, she readily admits that some 

are more set up to work in the movies. 

Hamilton has a very long history of working 

in the movies, most memorably with Elvis 

Presley (who had three Hamilton Venturas 

in his own collection) in Blue Hawaii. As a 

company Hamilton knows the value and 

credibility gained from this sort of brand 

endorsement  – and crucially it understands 

that nine times out of ten the watch will not 

be seen in close-up or even at all. 

The company’s relationship with Hollywood 

began with the 1951 movie The Frogmen 

portraying US naval divers during the 

Second World War. According to Hamilton, 

“the producer was looking for the same 

watches as the soldiers wore and contacted 

us as we were the official supplier of the 

US Army. After this first movie placement 

other producers and costume designers 

asked Hamilton for original watches for 

their movies.”

Today Hamilton watches have been 

featured in over 400 movies and the 

Although a superhero needs no timepiece, both Val Kilmer’s incarnation of Bruce Wayne (Batman Forever, 1995) and 
Christian Bale’s (Batman Begins, 2005) favoured a Jaeger-LeCoultre Reverso. Stills image: www.bfi.org.uk. 
Although a superhero needs no timepiece, both Val Kilmer’s incarnation of Bruce Wayne (
Christian Bale’s (
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company even produces specific pieces 

depending on the needs of the film, as 

with Kubrick’s 2001: A Space Odyssey and 

I Am Legend with Will Smith in 2007. And 

Seiko has taken this bespoke service a 

step further, creating a series of designs 

for CGI watches for Final Fantasy – a media 

franchise created by Hironobu Sakaguchi 

that covers film, games and animation.

Making it work 
In order to successfully work in the movies, 

a brand must be willing to hand a watch 

over for on average eight weeks filming 

plus time for re-shoots. And there is likely 

to be more than one piece involved – an 

action film like the Bourne series may 

require watches not only for the actor 

but also for the various stunt people in 

different sizes and with the appropriate 

degree of wear and tear for each stage of 

any fight scenes.In some cases upwards 

of 10 pieces of the same model will be 

required, immediately ruling some smaller 

independents out of the game. 

“And of course the most important thing of all 

is speed,” says Georgiadou. “Film producers 

wait for no man or watch brand and if one 

company can’t supply in time then I have to 

go to another.” A point that Taylor reiterates: 

“Speed is of the essence. With some brands 

clearance has to be gained from their head 

offices before anything can be done and we 

don’t always have the time for this.”

But despite the problems, there is no doubt 

that the brands are getting something out 

of their watches being featured. Omega 

President, Stephen Urquhart told QP : “For 

us, there’s not a great deal of difference 

between a watch provided as a product 

placement or used as part of a costume. In 

each case, the benefit to the brand is that 

a watch is a unique item that can define 

the character portrayed by an actor or 

actress and it tends to stand out more than 

a particular item of clothing.”

Brands like Omega, IWC, Hamilton and 

Panerai are prolific in their film credits. 

Hamilton alone is involved in around 40 

movies each year not only in Hollywood 

but also in France, the UK and Bollywood. 

Film has become a major marketing 

tool for many brands, with the global 

communication campaigns related to 

movie placements aiming to establish firm 

connections between films and actors and 

the brands they wear. 

So are the costume designers getting it 

right? The final word here has to go to 

Enloe. “For the most part I believe wardrobe 

departments do extremely well. There are 

the occasional characters wearing watches 

way above their pay grade (such as the 

IWC Aquatimer Chronograph worn by Sam 

Jaeger’s character Nick in Lucky Number 

Slevin) but usually the watch does fit  

the character. 

“But whereas the costume designer’s 

choice is usually spot on, the producers do 

sometimes get it wrong in terms of useage. 

In War Of The Worlds for example, Tom 

Cruise wears a vintage mechanical Omega 

chronograph and when all things electronic 

short out early in the film his non-quartz 

watch is affected. Another questionable use 

is in The Transporter when Jason Statham’s 

character’s Panerai Daylight Chronograph 

alarm beeps; the problem is that watch 

does not have an alarm. As with anything, 

the average person will not notice these 

mistakes but the army of watch enthusiasts 

out there will spot them right away.”  8
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Left to right: Media high-flyer and man around town Daniel 
Cleaver (Hugh Grant) wears his Panerai with pride in Bridget Jones’s 
Diary (2001). Stills image: www.bfi.org.uk.

In 1961 Elvis Presley personally selected a Hamilton Ventura to co-
star with him in the feel- good movie, Blue Hawaii. The distinctive 
shield-shaped watch appears in many scenes, including the 
opening one when Elvis returns to Hawaii from military service. 

Left to right: Media high-flyer and man around town Daniel 
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