
A Rite of 
Passage
6 In the second of a three-part series, 

we continue to delve into why so 

many designers who hail from way 

outside the Swiss watch industry 

are fascinated by the prospect of 

transporting their design knowledge 

into the world of horology.

Claire Adler
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Marc Newson
Industrial designer, designer of Jaeger Le-Coultre  
Atmos clocks and founder of Ikepod watches 
London, UK 

“When I was about 12 years old, I dismantled a watch belonging to my 

uncle and rebuilt it in a new plastic case. I was always fascinated by the 

contradiction of small size and technical complexity in watches,” says the 

man Time Magazine named as one of 100 most influential people in 2005. 

And, proving that this was more than just hype, when Marc Newson’s 

Lockheed Lounge sofa was sold at Philips de Pury in 2009, it fetched 

over £1.1 million, confirming its position as the most expensive piece of 

furniture ever sold at auction by a living designer. 

Australian Newson studied sculpture and jewellery at Sydney College of the Arts long 

before becoming the world’s most bankable designer. Over the years he has designed 

for Samsonite, Tefal, Nike and has created a champagne carrier for Dom Perignon, bikes 

for Biomega and a concept car for Ford. He is also responsible for a concept plane (at the 

invitation of the Fondation Cartier pour l’art Contemporain) and the cabin of a suborbital 

spacecraft scheduled to take passengers into space in 2012. His work is included in 

permanent exhibits at New York’s Museum of Modern Art, London’s Design Museum and 

the Pompidou Centre. 

With watches one of the first products Newson ever tried designing as a child, the 

now 40-something craftsman founded watch brand Ikepod in collaboration with Swiss 

businessman Oliver Ike in 1994. A decade later Ikepod filed for bankruptcy protection but, 

after art and watch collector Adam Lindemann bought the remains of the company, the 

watches were relaunched at Art Basel Miami Beach in 2006 and are now enjoying renewed 

interest, most recently thanks to a collaboration with irreverent artist Jeff Koons. 

A long-time admirer of the Atmos clock, Newson contacted Jaeger Le-Coultre hoping to 

fulfil a personal ambition by offering up his own design, resulting in the Atmos 561 and 

Atmos 566.

©Frederik Lieberath
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Karim Rashid
Product designer, author and watch designer  
for Alessi
New York, USA 

Egyptian-born, New York-based Karim Rashid, 49, is one of the world’s 

most prolific industrial designers. He holds Honorary Doctorates from 

the Ontario College of Art and Design and Corcoran College of Art and 

Design in Washington. He claims to have put over 3,000 designs into 

production in over 35 countries and has also designed the interior of 

the Morimoto restaurant in Philadelphia, the Semiramis hotel in Athens 

and the Prizeotel in Bremen. His projects include brand identity for 

Citibank and Hyundai, high tech products for Samsung, luxury goods 

for Veuve Cliquot and Swarovski, while other clients include Sony, 

Guzzini and Tommy Hilfiger. His work is in the permanent collections of 14 museums 

worldwide, including the Museum of Modern Art in New York, the San Francisco 

Museum of Modern Art, and the Centre Pompidou in Paris. 

“Wearing a watch is my reminder to work towards human evolution and futurism. I 

try to make products that bring heightened pleasure, heightened aesthetics, and that 

meet the age in which we live. For example, we live in the casual age, so I designed Kaj 

for Alessi to suit this time, simple, comfortable, elegant yet democratic and beautiful 

for everyday life,” says the man known for his penchant for wearing grey, silver and 

white and who has designed watches for Alessi, Timex, Yahoo!, Pantone, Acme, 

Ferragamo, Melissa and Nooka. He has recently created a digital version of the Kaj.

“A watch is an ideal industrial design object. It should be a perfect symbiosis of 

aesthetics and performance,” says the man who used to collect vintage phones, vinyl 

records, old Bang & Olufsen stereos, cars and owned about 300 watches, but recently 

edited his collection down to just his favourites. He currently wears a different 

coloured Alessi Kaj every day. 

©Roman Leo
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Jasper Morrison
Industrial designer and designer for Rado watches 
London, UK

“If I watch a film, I often spend more time looking at the details of objects 

in the background than keeping up with the plot,” says Jasper Morrison. 

Having graduated with a Masters degree in furniture design from the 

Royal College of Art, Morrison set up his Office for Design in London in 

1986. Always determined to reduce objects to their quietly functional 

essence and to design for mass consumption, Morrison has worked with 

Swiss furniture manufacturer Vitra, Italian plastic manufacturer Magis, 

Italian lighting company Flos, German porcelain producer Rosenthal, 

French household appliance manufacturer Rowenta and Italian design 

house Alessi. He collaborated with Swiss architects Herzog de Meuron, furnishing the 

public spaces of London’s Tate Modern with his Low Pad Chairs and in the mid-1990s 

designed Hanover’s tram. He is currently designing an underground station. 

Morrison bought his first watch aged 18. He came upon a black Heuer Carrera in a 

second-hand store and bought it for £25. “I’d never heard of Heuer before, but I could 

see it was a masterpiece. From that moment I’ve always had an eye for a watch. But I 

had to wait 30 years for the phone to ring and Rado to ask me to design one,” he quips.

“Designing watches is a bit like drinking good wine. Once you get a taste for it, there’s 

no going back,” says Morrison, whose black ceramic Rado r5.5 recently scooped an iF 

(International Forum) Design leisure/lifestyle award. So why exactly is it so addictive? 

“Designing a chair you can get away with the proportions being a little out, but with a 

watch every tenth of a millimetre has a dramatic effect.” 

And, if Morrison’s thinking proves accurate, we’ll soon be seeing more watch companies 

hiring outside designers. “Designers are increasingly capable of adopting a wider 

range of disciplines and I think it’s inevitable that in the future more watch companies 

will use designers like me.”

©André Huber ©Walter Gumiero
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Donald Brewer
Founder, Phosphor watches
Los Angeles, USA

“What fascinates me about watches,” says upbeat Los Angeles-based 

optical engineer and inventor Donald Brewer, “is the consumer appeal 

and market opportunity. It has only been the past decade that another 

ubiquitous device, the mobile phone, has surpassed the annual sales of 

watches. The broad market that still exists for watches continues to 

attract me to the category.” 

Brewer has long believed that the watch world lacks innovation 

but predicts that any day now we are going to see an explosion of 

invention. A lover of high-tech, it was while still a student that Brewer 

patented low-end LCD technology and years later that he successfully licensed 

patented technology relating to colour changing watch dials to Fossil Watches. Today 

Brewer’s Phosphor Watches are the only digital timepieces featuring E INK displays – 

similar to Amazon’s Kindle electronic ‘book’ – enabling a display of black on white and 

an easy switch to white on black. 

“There has been little improvement in the LCD digital watch category in the past two 

decades,” says Brewer. “I believe we’re about to see more digitals in the $1000 plus 

category and more compelling non-LCD based digitals in the coming years. Through 

Phosphor, we’re hoping to realise that vision.” His new mechanical digital watch 

technology was recently licensed to Sequel, owners of the Guess watch licence. Look 

out for G-Motion watches for Guess later this year. 

Brewer also maintains that in the next five to 15 years many technological 

developments found in other consumer products will find their way into watches. 

“Innovation in products such as watches is not unlike what we experience in the 

Darwinian theory of genes,” he says. “In nature, when new DNA from outside a 

population is introduced it often leads to a strengthening of the existing population, 

not unlike the introduction of new design concepts and ideas from other areas such 

as architecture or automotive design, or new inventions in cutting edge products like 

mobiles and computers.”

“What fascinates me about watches,” says upbeat Los Angeles-based 
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David Ericcson
Founder VOID International Ltd
Hong Kong

When he’s not working on his quirky watches or preparing for the 

opening of his own design store in Hong Kong later this year, Swedish-

born, Hong Kong-based David Ericcson designs objects ranging from 

desk lights to socks, an analysis machine for blood cells, mobile phone 

accessories and jewellery. There’s nothing like variety, apparently.

VOID watches are easily identifiable for their simple, expressive 

shapes – and the fact that they appear to have half the dial covered. 

“I’ve always been drawn to objects or paintings with two halves,” says 

Ericcson. “Imagine being on a boat, far out in the sea where you can’t 

see land. Below is water and above is sky divided on a clear day by a very distinct line. 

With the watches, I want to communicate that sense of the beauty of half something 

and half something else.”

Ericcson, who set up his own design studio and launched VOID watches in 2008, 

is a stickler for detail and doesn’t bring new watches to market every season. 

“Manufacturers get a bit annoyed with me when I argue about details that are a few 

hundredths of a millimetre but it’s important to get it right. I’m currently looking at the 

new watches for VOID, which will probably be analogue. I don’t want to rush things 

so it will be ready when I feel it is ready,” says Ericcson, who is also working on a 

mechanical version of his V02.

On his fascination with watches, Ericcson says: “People are really attached to their 

watches – they become a part of them and shape a relationship that something like a 

toaster never could.” And perhaps unsurprisingly, Ericcson’s favourite watches come 

predominantly from the hands of designers with origins outside the traditional watch 

industry – they include Marc Newson’s Ikepods, Michael Young’s PXR watch, Naoto 

Fukasawa’s watches for Issey Miyake and, a Swiss exception, a “very clean and simple” 

1960s Omega Seamaster. 

so it will be ready when I feel it is ready,” says Ericcson, who is also working on a 

mechanical version of his V02.

On his fascination with watches, Ericcson says: “People are really attached to their 
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