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In a crowded market place a relatively new brand needs 

to look outside the box when it comes to successfully 

marketing its products. For 2010 Linde Werdelin has turned 

to two of France’s finest illustrators to help create a 

parallel universe belonging to characters based on the 

latest LW models.

Tracey Llewellyn

Last year Jon Gaffney declared on the website 

gearpatrol.com: “If Bruce Wayne or his nocturnal 

counterpart, the Dark Knight, selected a watch 

he’d feel comfortable wearing with either ego, 

we’ve got a good notion it would be the Linde 

Werdelin SpidoLite SA.”  And, no doubt, if Batman 

had an oceanic counterpart he would choose to 

wear a model from the Linde Werdelin diving 

watch family, the Oktopus – chic enough for a 

contemporary businessman yet tough enough for 

a superhero in full civilisation-saving mode.

The Oktopus diver series is possibly the most 

‘macho’ design in the Linde Werdelin collection and 

Baselworld 2010 saw the unveiling of the latest two 

additions to the range – the Oktopus Moonphase 

and the Oktopus Tattoo. The Moonphase features a 

rose gold bezel and sapphire crystal caseback (both 

firsts for LW diving watches) plus a photorealistic 

moonphase developed by lunar calendar expert 

Svend Andersen and Frédéric Piguet Caliber 1150 

movement. With the same case dimensions as 

the rest of the Oktopus models (46x49mm and 

14mm high) it is the first complication launched by  

Linde Werdelin. 

The Oktopus Tattoo features a case engraved with 

a design by Danish tattoo artist Henning Jensen 

and the same Frédéric Piguet movement as the 

Moonphase. Morten Linde says of the piece: “The 

Oktopus Tattoo is a very special project to me. 

I see it as a contemporary piece of art for one’s 

wrist, Linde Werdelin’s first lifestyle watch where 

body art meets Haute Horlogerie.”  While a lot of 

The new Oktopus Moonphase features 
a titanium case and rose gold bezel, 
a Frederic Piguet movement and moon 
phase by Svend Andersen.
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the intricate engraving can be seen on the top of the 

case, most of the octopus design has been kept for 

the back of the case, making it a secret between the 

watch owner and those he chooses to share it with – 

in a similar way to body art. 

And to complement the watch, Linde Werdelin 

has created the Reef Tattoo (the Reef being LW’s 

professional dive computer – a 55mm transflective 

colour screen that clips on to the Oktopus) bearing the 

tattoo engravings of a shark on the top of its anodised 

aluminium case and a colour drawing of the tattoo 

design on the opening screen of the instrument.

The perfect five 
And with these new models, Linde Werdelin has 

decided to try out a brand new marketing initiative. 

Formed in 2002 by Morten Linde and Jorn Werdelin, 

LW doesn’t have the long and illustrious Swiss 

watchmaking history that so many of its competitor 

brands can lay claim (or partial claim) to.  Relying 

largely on the quality of its products and word-

of-mouth promotion within its niche extreme 

sports market, Linde Werdelin has taken the same 

innovative approach to promoting the brand as it has 

to its product development. 

2009 saw the launch of the LW Rock clip-on Ski 

Instrument developed for, and with input from, 

professional athletes, allowing them to capture a 

whole day’s experience graphically. In conjunction 

with the product launch, Linde Werdelin’s 

two founders published a set of European ski 

guides based on their personal experiences and 

recommendations. And the latest idea echoes 

straight from Jon Gaffney’s 2009 statement – the 

company has created a series of characters around 

the watches and set them within their own graphic 

novel, the first installment of which is entitled The 

Perfect Five. 

The scene is set with an introduction of how a 

glitch at the microprocessor factory has given 

unprecedented calculating power to five microchips 

intended for LW instruments. If brought together 

the five chips could solve one of the greatest 

scientific enigmas of our time. All five of the ‘perfect’ 

instruments were sold, two have so far been traced 

and a hunt begins to find the remaining three.

According to Werdelin: “We have chosen to use 

graphic illustrations to portray our watches and 

instruments as we wanted to bring an innovative, 

The Oktopus Tattoo features a 
complex engraving on 18 facets 
based on a design by Danish 
tattoo artist Henning Jensen. 
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engaging and entertaining way of communicating 

our brand and products to our audience. 

“We wanted to break the mould as far as 

communication and advertising were concerned. At 

LW we do not follow trends, we have our own way 

and pace of doing things and focus on creating quality 

and functional timepieces and digital instruments. 

In terms of communication, this means moving 

away from anything to do with traditional product 

advertising and instead going for a lighter and fresher 

approach, which does not necessarily use a product, 

but rather a beautifully hand-drawn illustration.“

The result is non-intrusive, engaging and aesthetically 

pleasing. The six-page story is set to be published 

in two magazines per country – a watch title and 

a lifestyle title and the characters will also be 

introduced online.

The creators
The Perfect Five, has been created by French 

illustrator Dominique Bertail and Belgian scenario 

writer Thierry Smolderen. Although these two 

names will need no introduction among lovers and 

collectors of illustrated novels, for those whose 

comic book days ended when O’level revision began, 

these guys are a seriously big deal in the world of 

graphic novels. 

Fascinated by comics since his early childhood, 

Bertail is a well-known and celebrated illustrator in 

France because of the distinctive, elegant, modern 

and fluid style of his drawings. It was while studying 

at the European School of Visual Arts in Angoulême 

that he met Thierry Smolderen, a writer with whom 

he created, among others stories Ghost Money and 

La dame de Dubaï. And confirming him as the perfect 

illustrator for LW’s project, Bertail has an established 

appreciation of product promotion, with a successful 

career as a storyboard artist in advertising and 

cinema in France.

Equally successful in his field is Smolderen, a 

well-known essayist and cartoon scenario writer 

specialising in fantasy writing. Now living and working 

in France, Smolderen coordinates a master’s degree 

course in comic art at the European School of Visual 

Arts in Angoulême. 

The characters and story were inspired by both Linde 

Werdelin’s founders and also by the essence of the 

The Reef Tattoo – the latest version of 
the clip-on Dive Instrument that tracks 
information essential to divers.

All five of 
the ‘perfect’ 
instruments 
were sold, two 
have so far been 
traced and a hunt 
begins to find the 
remaining three.
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company itself. It took several meetings and long 

chats with Linde and Werdelin before Bertail and 

Smolderen could start working on the story. Speaking 

about the choice of writers, Werdelin says: “From our 

first meeting with Dominique and Thierry we were 

very enthusiastic to work on a project like this. For 

them it was a new and exciting challenge to translate 

their work for a luxury watch company and here at 

LW we are incredibly pleased with the response the 

first chapter has received so far. They are easy and 

fun to work with and we all look forward to reading 

the next chapter.”

In commissioning Bertail and Smolderen to present 

the LW universe, Linde Werdelin has entered a 

world that the Swiss watch industry has not yet 

embraced – breaking the standard horological 

marketing rules and abandoning the favoured use 

of famous ambassadors or sports sponsorship 

in exchange for using illustration and fantasy to 

demonstrate the thoughts behind their products. 

“Viewers can dive into a story with each of our 

illustrations. Whereas a photo would leave nothing or 

very little to the mind and imagination,” says Linde.

“It took about a year and many meetings before the 

first chapter of The Perfect Five was released last 

month as part of an exclusivity in magazines around 

the world,” continues Werdelin. “The illustration 

campaign was created to entertain our audience in a 

fresh and innovative way. It is not indented to hard 

sell our watches and instruments. Instead we wanted 

to capture the essence of Linde Werdelin – A new 

Spirit – and share it with people who can enjoy and 

appreciate what we are trying to do.” 

So, Bertail and Smolderen have come up with a 

universe that complements the Linde Werdelin 

watches. Every watch has its own character, be it 

SpidoLite, 3 Timer, The One, or Oktopus, and each 

character will develop into a story, with all the stories 

eventually intertwining. And as for the duration of 

the initiative, Werdelin is unsure. “At this stage we 

cannot say how many chapters of the story we will 

have. I can say that the next chapter is already being 

discussed, new characters will be introduced and 

the plot will thicken. And at some point in the future 

we intend to put all the installments together in a 

graphic novel for everyone to enjoy.” As the comic 

books say, to be continued...  8

... we wanted to capture 
the essence of Linde 
Werdelin – A new Spirit 
– and share it with 
people who can enjoy 
and appreciate what 
we are trying to do. 

Further information: www.lindewerdelin.com
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