
London has traditionally been home to some of the 

most important exhibitions in the world: boats, cars, 

homes, gardens, military weapons, you name it, 

you’ll often see the latest in London. Wristwatches, 

however, have always been ignored by the capital’s 

traditional trade and consumer show organisers for 

a variety of reasons, not least of which is a basic 

lack of knowledge about the subject. 

Around three years ago I was contacted by the 

management of a major exhibition company that 

was as keen as mustard on the idea of staging 

what it envisaged would be a dazzling display 

of horology that would attract everyone from 

London and many miles beyond who has ever 

worn a watch. They wanted to ‘bounce ideas’ and, 

flatteringly, seek my opinion about what they had 

in mind. But within minutes of the meeting getting 

underway it became obvious that their knowledge 

of our world was scant to say the least. They had 

just about heard of Baselworld, but SIHH was a 

mystery – as were most dial names outside of 

Rolex, TAG Heuer, Sekonda and Seiko. Basically, 

they had no concept of the sheer size, power, and 

significance of the industry, not to mention its 

history and economics or, most importantly, the 

people who were interested in it. In short, they 

believed the subject to be far smaller and more 

straightforward than it actually is.

I don’t know for sure, but I have a feeling that 

plans for the exhibition were shelved shortly 

after we parted company, because the realisation 

 
 According to the critics, it was a 

brave decision to stage a high-

end watch show in the heart 

of London during an on-going 

economic downturn – but SalonQP 

proved to be a roaring success 

and reactions to the event have 

so far exceeded all expectations. 

Among the crowds was one 

particular QP contributor…

Simon de Burton
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The great benefit of SalonQP was that it brought a lot of the right 
people together and its success means that there is now something 
for watch buyers and enthusiasts to attend in the UK which 
gives them a good spread of brands to look at and to discover.  
It attracted some very serious buyers and I think next year will  
see more people attending both in terms of exhibitors and visitors. 
I hope, in particular, that more small outlets will take part in order 
to give exposure to the largest possible number of brands.

William Asprey, Managing Director of 
William and Son – exhibitor

My initial reaction on hearing that the show was planned 
was entirely negative – it was possibly the worst moment 
to hold it and similar events in other countries had already 
failed. But we decided to support SalonQP as an exhibitor 
and I came away feeling totally impressed by the fact that 
it attracted not only professional people from the industry 
such as journalists and retailers but, most importantly, end 
clients. Any event that can federate so much of the UK 
industry and so many UK clients can only be regarded as 
a massive success – it means that, even in a time of crisis, 
people are still in love with watches. 

Antoine Pin, managing director LVMH 
Watches and Jewellery UK – exhibitor

In short, SalonQP was a roaring success. But don’t take 
my word for it – see the excellent report about the event 
on the Luxury Channel (www.theluxurychannel.tv) and 
read below what some of the people who matter had to 
say afterwards…
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had dawned that this was an area in which no 

show organiser could simply wing it – it needed 

to be handled by dedicated experts. Step forward 

QP editor James Gurney and his team who, after 

at least two years of consideration, finally took 

the bold step of giving London the watch show 

it deserved when plans were unveiled earlier 

this year for SalonQP, a premium event for 

connoisseurs, which would showcase the finest 

products of some of the finest brands.

With SIHH just a couple of months away and 

Baselworld just a few months after that, some 

brands were understandably wary about paying 

to take part in another show in early November 

in a city that is not known as the spiritual home 

of horology, and that had suffered a recent 

spate of high-profile Bond Street raids raising 

concerns about security. Yet QP’s standing as an 

authoritative and well-targeted publication that 

merits support was sufficient to ensure that 14 

exhibitors showing more than 20 first division 

brands pledged their commitment. 

Despite having been a regular contributor to the 

magazine since issue one, I must confess to a total 

lack of involvement in the preparations for this 

show other than turning up on the opening night – 

and I have to say I was agog at the spectacle of Sir 

John Soane’s majestic One Marylebone, tastefully lit 

and QP be-flagged. But that was just the half of it.

An impressive crowd had gathered outside which, 

once allowed through the doors, expressed almost 

universal surprise at the range and quality of the 

exhibitors, the inherent suitability of the building 

for the job and the enthusiasm with which SalonQP 

was evidently being received. At last, London’s 

watch lovers were getting special treatment. It 

was hardly surprising that they lapped it up, given 

that the show offered them the chance to see 

some of the most wondrous mechanical watches 

in existence (such as the TAG Heuer Monaco V4 

and Harry Winston’s Opus Three), observe master 

watchmakers from Blancpain, Montblanc, Jaeger-

LeCoultre and Vacheron Constantin showing-off 

their skills and enjoy an audience with two of 

horology’s living legends in the form of Michel 

Parmigiani and Peter Speake-Marin.  8

We decided not to exhibit at SalonQP 
because it was an unknown quantity, but 
having seen how well located and nicely 
presented it was it is definitely something 
that we will consider taking part in next 
year – it really was like a mini Baselworld. I 
think the show would prove beneficial to us 
simply by giving us an opportunity to display 
a single showcase, so we might try to link-
up with a retailer such as Jura watches 
which showed three different brands at the 
inaugural event. 

Helen Kirkup, Sales and Marketing 
Director of Corum UK – visitor

I was really impressed, and I must admit that 
the quality of the show surprised me - I have 
already put our name down for next year. We 
believe that smaller, local and national events 
such as SalonQP are going to become the best 
way for many brands to get their message 
across, not least because Baselworld is just 
so expensive to take part in. 

Jorn Werdelin, co-founder of 
Linde Werdelin – exhibitor

Further information: www.salonqp.com

Photography: Jane Mingay, Gabor Scott and Ian Skellern.
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I think the choice of location was 
perfect - the building really suited the 
event and once inside I found it quite 
inspiring to discover just how many 
quality brands were represented. As 
a complete watch nut I thought it 
was excellent, and hopefully there 
will be another SalonQP next year. My 
passions are Jaeger-LeCoultre – which 
was exhibiting – and Patek Philippe, 
which was not. I’d like to see Patek 
there next time as it’s a brand with  
a lot to say, but overall this was a 
great event.  

Sid Vasili, (serious) watch 
collector – visitor

The thing that struck me about the event was that there was a general feeling that, at 
last, watch enthusiasts finally have something to go to in the UK. What we loved about 
SalonQP was the buzz and atmosphere in the upstairs rooms where we were exhibiting 
our Ladoire watches. They are quite unusual, but it came as a breath of fresh air to 
discover how open-minded people are when they are shown something completely 
new – the average buyer only sees watches in stores where they are shown more or 
less the same brands. Salon QP gave visitors the chance to see new things, and they 
obviously appreciated it. To draw the kind of crowd that we saw on day two was quite 
an achievement and it remained busy throughout the day. We were never bored, and 
we were very pleased to have been given an order for a bespoke Ladoire.

Giuseppe Ferro, UK brand agent for Ladoire – exhibitor

Ever since I walked away from SalonQP I have been trying 
to think of the downside to it – but I can’t. When I first 
received the invitation I had expected it to be another 
typically lacklustre attempt at staging a watch show in the 
UK. What I found I would describe as a mini-Baselworld and 
I was amazed at the number of people who had gone to 
the effort of travelling to be there. I also noticed that the 
significant companies that weren’t exhibiting made sure 
that representatives turned-up to see what was going on – 
including Rolex and Cartier. That is most unusual and shows 
that SalonQP is being taken seriously. From a retailer’s point 
of view, it was great to be able to see new brands that I might 
not encounter in the UK and there were one or two that I’m 
fairly sure I would have clients for. A great event.

Robert Ungar, watch specialist,  
CS Bedford jewellers – visitor
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