
The 2010 SIHH – the 20th edition – opens its 

doors this January with the interesting addition of 

two new exhibitors, Greubel Forsey and Richard 

Mille, the two most sought-after, lauded watch 

brands of recent years by quite some margin. And 

their presence, alongside the likes of Audemars 

Piguet and Girard-Perregaux, gives real credibility 

for the claims made by the show’s organisers, the 

Fondation de la Haute Horlogerie, that the SIHH is 

the most important event on the watch calendar, 

as well as being “the standard bearer for fine 

watchmaking” etc.

While the flavour is still dominated by the 

Richemont Group, the total prestige value of the 

brands on show is undeniable. Baselworld can of 

course list a top 20 equal in prestige to the SIHH 

but these are presented in the midst of a sea of 

brands ranging all the way down. Does this matter? 

While no-one would dream of officially admitting 

it, the suspicion that Baselworld adjusted its dates 

to prevent inter-continental visitors making both 

shows in one trip is hard to ignore. And with an 

increasing number of brands competing for retailers’ 

attention at the luxury end of the market and the 

likes of Geneva Time Exhibition, Franck Muller and 
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6 Last year, the Salon International de la 

Haute Horlogerie (SIHH) confirmed it is a 

key event in the watch industry’s calendar, 

as the major customers travelled to Geneva 

for the first-ever January edition of the 

Show. This year, with new exhibitors and 

optimism for an imminent economic upturn, 

visitor figures are expected to rise, but what 

exactly can they expect to see emerging 

from prestige watch sector in 2010?
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the independent umbrella group, the 

Watch Factory all staging rival shows, the 

SIHH is under ever-growing pressure to 

deliver the retailers in buying mood.

To add to the difficulty, producing new 

and prototype collections not intended 

to bother watch buyers until late spring 

at the absolute earliest add strains both 

to watch design and the marketing 

departments. As the watch retail year 

effectively starts in September, designers 

are having to look that much farther 

into the future, while those responsible 

for keeping the world interested in the 

product have to maintain that appeal over 

the long period that separates launch 

from delivery. Even worse, quick reacting 

Baselworld exhibitors get two months in 

which to tweak their offerings prior to 

presenting them in March.

And 30,000m2 of luxury space does not 

come cheap for the brands presenting 

at the SIHH. With conditions in the retail 

economy still tough worldwide, both the 

a   Montblanc’s new offerings for 2010 include the 
magnificent Metamorphosis. 

b   Since it was launched over 15 years ago, the 
Lange 1 has been the unmistakable face of A. 
Lange & Söhne. The new Lange 1 Daymatic,  
with its off-centre dial arrangement and the 
patented outsize date display, has a totally 
new self-winding movement and adds a further 
chapter to the success story of A. Lange & 
Söhne’s most famous timepiece family. 

c   Four years on from its launch, Roger Dubuis has 
decided to redesign the contours of the Excalibur 
Double Tourbillion – its most iconic model – with 
revised movement and dial, and, for the first  
time, made in platinum

d   The Radiomir P.999 42mm in pink gold contains 
Panerai’s new in-house calibre, with a diameter 
of 12 lignes and a thickness of only 3.4mm, 
designed and produced at the Neuchâtel 
manufacture. 

e    Girard-Perregaux’s latest creation offers a stylish 
take on traditional watchmaking, integrating  
a columnwheel chronograph, powered by 
the Girard-Perregaux GP030C0 self-winding 
mechanical movement, in an elegant case  
from its 1966 collection. 

f   The all new IWC Portuguese Chonronograph.   

g   Vacheron Constantin introduced the world’s 
thinnest wristwatches in the 1950s and 1960s 
and, for 2010, has chosen to re-issue the Ultra-
fine 1955  – the world’s thinnest mechanical  
hand-wound watch being just 4.1mm thick.

h    With its innovative zirconium case, JeanRichard’s 
latest 2TimeZones combines unusual materials 
with its in-house manufactured self-winding 
movement. Limited edition of 249 pieces. 
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SIHH organisers and the brands have been 

noticeably more focused in their use of the 

fair, meaning fewer pre-SIHH briefings and a 

less accommodating attitude to other shows 

that hope to catch Salon visitors in passing. 

The truth is that even in a digital age, there 

is no substitute for the real experience and 

the chance to communicate face-to-face, 

this is particularly true of luxury products 

such as watches with their rich back-stories 

and highly developed brands. 

As for what the world can expect to see, 

from the limited communications that have 

emerged from the brands, it is hard to discern 

a trend – watches at this level need to tell 

their own story. Following the herd does not, 

after all, add up to those qualities of luxury 

and prestige that are to be expected at the 

SIHH. Having said that, there is a discernibly 

stronger retro influence in operation, even 

among those marques such as Vacheron and 

Girard-Perregaux that already live partly in 

the past. Its also fairly easy to predict that the 

optimism on show is likely to be just a little 

more forced than last year, the worst, most 

people seem to feel, having already happened. 

And, if there is a persistent timidity among 

the world’s retail customers, then what more 

reliable standby should you turn to but the 

centuries of established success on show at 

the SIHH?  8

Further information: www.sihh.org

The truth is that even in a digital age, there is no 
substitute for the chance to communicate face-to-face, 
this is particularly true of luxury products

i   The Classima Executives XL 
Chronograph and Complete 
Calendar by Baume & Mercier 
is equipped with a mechanical 
self-winding movement driving 
indications of a complete calendar 
through a window at 12 o’clock, 
moon phase at 6 o’clock and 24-
hour indicator at 9 o’clock. 

j   For 2010, Ralph Lauren continues 
with its presentation of guilloché 
work with a new model featuring 
a stunning diamond-set bezel 
featuring two rows of 96 round, 
brilliant-cut diamonds.

k   The RM 007 is the first Richard 
Mille ladies watch to be offered 
in the Titalyt® version (following 
on from the RM019 in 2009). 
Powered by the Calibre RM 016, 
the case is created by a process 
of titanium oxidation by electro-
plasma improving the strength  
of the metal, and consequently  
its ability to resist scratching  
and corrosion. 

l   The Reverso Squadra 
Chronographe GMT is Jaeger-
LeCoultre’s most radical Reverso 
yet. This avant-garde case houses 
the famous automatic Calibre 754 
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