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The Man 
From Ikepod
3 A man walks into an art gallery, looking to 

top up his collection, and comes out again the 

owner of a watch brand. No joke. A life spent 

in the company of artists and a career marked 

with savvy investments, Adam Lindemann is 

not your average luxury manager. 

Nicolas Foulkes

I have a soft spot for Marcus Margulies, he has seen a tide of trends 

go out, come in and go out again and as a consequence of that it is 

not often that Marcus gets excited these days, certainly not excited 

enough to pick up the phone and call me about the latest discoveries, 

but that is exactly what happened the other day, when he called to 

insist that I join 47 year old Adam Lindemann for supper.

Lindemann is an intriguing character, coming from a family with a 

background in telecommunication investment – they had a stake in 

something you might have heard of called Verizon – he has, at various 

times, been a real estate investor, an arbitrage analyst, a producer of 

Latin American music (he talks with pride of a Grammy in 1999 for best 

salsa record) and an investor in natural gas transmission, he is also a 

collector of contemporary art and the author of Collecting Contemporary, 

a glorious riot of a book, part memoir, part how-to-become-a-globally-

important-art-collector, which has sold by the bucket load.

If you want to learn about the recent boom in contemporary art then 

this book is an invaluable primer.  However, my favourite passages 

concern how Lindemann first came into contact with the art world, a 

process that seemed to involve spending “quality time at Studio 54, 
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where I was introduced to ‘Andy’s World’”.  During his first visit to 

the Factory “Warhol tried to introduce us to a young artist named 

Jean-Michel Basquiat. The work looked somewhat random to me 

at the time, and I was a bit put off by the fact that Basquiat was 

crashed out on a sofa and wouldn’t wake up.  Later, when we 

all went to Michael Jackson’s Victory Tour at Madison Square 

Garden, Jean–Michel smoked a spliff the size of a corncob”. In 

short Lindemann has been there, done that and got the t-shirt…

literally. “I’ve often wondered what I could have bought from 

Warhol and Basquiat in those days. Instead, all I have to show 

from the experience is a t-shirt that Andy signed and gave to 

me for my birthday. Years later, I found it, framed it, and proudly 

hung it in the bathroom.”

New Opportunities 
All of which was, of course, the perfect preparation for a career in 

the watch trade.  As Lindemann says of himself,  “I have a diverse 

investment portfolio and I am looking for new opportunities and 

I am not afraid to stray out of my core competencies”.  The thing 

is, that encompassing everything from natural gas transmission, 

to hanging out with corn-cob-sized-spliff-smoking art gods, it is 

difficult to see exactly where Lindemann’s core competencies lie.

His grounding in the watch world is solid, if unexceptional, he 

rattles off a stock list of rich man’s Rolexes: Paul Newmans, Steve 

McQueens, James Bonds and the Jean Claude Killy.  However, 

he is being slightly disingenuous when he suggests that he is 

straying out of his core competencies in embarking on a foray into 

horology, as he came into the field through his love of art.  He was 

in a gallery buying a piece by Marc Newson and the gallerist just 

happened to mention that Ikepod, the watch company founded by 

Newson, was up for sale.  So, it was via a rather whimsical path 

that Lindemann found himself the owner of a watch company.

... there has to be room  
for a little company that  
can make timepieces  
that are more about 
the object than the 
watchmaker’s skill.

ST237_16_QP37_Complete_02.indd   46 20/7/09   13:35:52



Brands | 47

“I ended up buying this by chance. I knew of Marc’s 

work. I had met Marc socially and I have always 

loved watches and I loved Ikepod. I had an early 

Ikepod, which I lost surfing in Costa Rica.  When 

we bought he brand the first thing we had to do 

was bring back Marc; then we decided to scrap the 

old watches and make a new collection completely 

from scratch.”

Ikepod had been around for a couple of decades, 

without having ever really broken through, but 

Lindemann felt that, with the increasing level of 

interest in contemporary art and design, “perhaps 

this genius designer Marc Newson simply had the 

right idea at the wrong time”.  

And for this, Lindemann saw a precedent in 

Newson’s career.  Back in 1986, the designer had 

created a startling curvilinear lounger.  As a piece of 

furniture it still looks avant garde today and quarter 

of a century ago it must have seemed outrageous. 

“It was the same with the Lockheed Lounge;” says 

Lindemann of this design, “it was not a big deal 

when he launched it.  He couldn’t sell it and they 

went for just 7000 dollars. However the promise 

of that design was fulfilled, when Gagosian picked 

up on Marc Newson, Sotheby’s was able to sell 

a Lockheed Lounge for 1.45 million, which,” says 

Lindemann airily, “is nothing for a painting, but is a 

great deal for a piece of furniture.”  For Lindemann 

the Lockheed Lounge is an important piece, not 

merely for its value, but for its manifesto-like 

significance, in promoting an organic rather than 

starkly linear aesthetic.  “He brought round and 

organic shapes into hi-tech design.”

Lindemann’s perspective is that of entrepreneur 

and enthusiast and he talks of Newson in the same 

breath as Damien Hirst. “With Damien I was an 

early lover of his work, I just bought a lot of pieces 

and I am still a fan, despite all the crazy stuff that 

he has gone on to do. The publicity that he has 

generated and all the money he has made investing 

in contemporary art   has meant following his career 

has been a huge amount of fun, he’s made the art 

world an exciting place to be.”

“Marc has had two shows at Fondation Cartier 

and has designed for Qantas” says Lindemann, 

positioning Newson as something of a crossover 
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Solaris
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artist and seeing him as evidence of the “the world of true 

contemporary design coming into the art world”. He felt that he 

had spotted an opening and asked himself, “why wouldn’t the 

watch world recognise an Ikepod watch design as an icon?”

Against the grain
Moreover, the counterintuitive nature of backing Newson rather 

appealed to him.  “I am a natural contrarian,” he says, again using a 

typically plutocratic analogy to explain his position.   “If everyone 

is buying early Picasso, I want to buy late Picasso.  If they are 

buying Basquiat from ’82, I want to buy Basquiat from 1987.  

And I thought that if everyone is making watches that look like a 

Ducati engine, or that are so big that they can’t wear them on the 

wrist, or with double, triple, quadruple tourbillons; then there has 

to be room for a little company that can make timepieces that are 

more about the object than the watchmaker’s skill.” 

The result of this thinking is the first new Marc Newson watch 

in a decade. Solaris is a reversible wristwatch that can be turned 

over by threading the beautiful mesh bracelet through a simple, 

Marc Newson

Adam Lindemann & his wife Amalia Dayan

Ikepod prototype 
designed by Jeff Koons
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yet cunning system of slots at either end of the 

small boxlike case. For me it recalls something 

of the work of Dieter Rams.  It is certainly a 

contrapuntal watch, as well as being small, it is 

fastened to the wrist using the silky sort of mesh 

that characterise the dress watches of the 1960s, 

a time when Gay Frères used to make bracelets for 

the likes of Patek Philippe.

However, the Solaris is only one arm of Lindemann’s 

pincer-like attachment to the watchmaking world. 

He has also enlisted the help of one of the titans 

of contemporary art. “The Solaris took us a full two 

years, but as an aside I had the fantasy of bringing 

Marc Newson more into the world of contemporary 

art; my dream was to bring a great artist together 

with a great designer.” The artist in question is Jeff 

Koons and the watch features a ‘cannonball’ dial 

design. “Jeff Koons is one of those artists who have 

changed the way the world works; certainly when 

you see something like Jeff Koons at Versailles, 

which is a breakthrough moment for me that is all 

about accepting the contemporary art world where 

you would never expect to see contemporary art” 

and viewed in this context, the wrist is one of the 

last places one would expect to see a Jeff Koons.

Lindemann’s proprietorship of Ikepod is an 

interesting phenomenon, as it brings a new sense 

of vigour and an injection of vitality to the industry 

at a challenging time. And it will be interesting to 

see if he is able to pull off the aim of bringing high 

design and contemporary art to watchmaking. In 

itself Ikepod is likely to remain a niche brand for 

some time yet, but there are wider ramifications of 

Lindemann’s arrival as a brand owner.  

First is his attitude to pricing, rather than using 

the cultural co-branding of Jeff Koons’ input to 

enabling him to charge a premium for a limited 

series; Lindemann has said that the Koons watches 

will be priced the same as the non-Koons models, 

which smacks dangerously of altruism and high 

mindedness. Another welcome side effect of 

Lindemann’s arrival in watchmaking has been the 

recent collaboration between Newson and Jaeger-

LeCoultre on the Atmos clock – a true horological 

totem reworked in a genuinely intriguing way.

But perhaps most significant fact is that he comes 

from the world in which luxury watchmaking is 

consumed, alongside art, cars, yachts and the like. 

As a rich man he has direct, rather than learned, 

experience of the field and this will inform his 

choices, with an insight that is beyond the scope of 

the caste of luxury managers, who are increasingly 

dominant in the industry. And for that at least his 

enterprise will be worth following.  8

... my dream was to bring a great artist together 
with a great designer.

Further Information:  www.ikepod.com
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