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8 From nought to sixty in a standard sixty seconds. Slow for a Porsche, 

but ideal for a watch bearing the name of the famed sports car 

marque. Porsche Design, established in 1972 by Ferdinand Porsche, 

has the advantage of a brand-name with huge clout: a recent survey 

cited it as being the fourth most recognisable brand name on the 

planet and worth some £2.5bn. Few companies specialising in 

watches alone could hope for anything comparable. 

Josh Sims

Designed 
for Life
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For some watch enthusiasts, of course, 

the fact that Porsche Design are not 

watch specialists may taint is appeal. 

After all, watches are but one aspect of 

the products on offer. Luggage, lighting, 

jewellery, pens, interiors, leather goods, 

sunglasses and even a tobacco pipe, all 

bear the hallmarks of the design ethos 

that created the 911. 

As Dr. Jurgen Geßler, CEO and president  

of the Porsche Design Group, puts 

it: “That Porsche is part of our brand 

name has surely been one reason for 

its success. But the underlying design 

principles are the same for Porsche cars 

and Porsche Design products, following 

the same clear principles.” 

Of course, those principles do not result 

in products to everyone’s taste - they are 

minimalistic, functional, unshowy. The 

new limited edition Rattrapante P’6920, 

with its case of layered titanium and rose 

gold, is about as decorative as it gets. 

Indeed, styling is as restrained as might 

be expected from a design house whose 

founding father, a watch fan himself, can 

lay claim to having created the first all 

black watch; case and dial were based on 

the instrument panels of prestige sports 

cars of the era. They are, in other words 

- like certain models from IWC or Fortis 

perhaps - closer to engineered tools, 

than fancy artworks; expressions of the 

Teutonic work ethic, rather than that of 

delicately finished craftsmanship. 

Zeitgeist
“You either love Porsche Design watches or 

you hate them,” explains Patrick Schwarz, 

the CEO of Eterna, the 150-year-old 

company responsible for the mechanics, 

manufacture and marketing of Porsche 

Design watches - a symbiotic relationship 

cemented by the Porsche family’s 

effective purchase of Eterna, a little over 

10 years ago. “I’ve heard the World Timer, 

for example, compared to a frying pan. 

And yet it has won design awards for its 

absolutely simple functionality. Purists 

tend to like it. Those who like more 

traditional watch styles tend not to.”

Ceci n’est pas une Porsche.
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Not that the Porsche Design Group, which is 

based out of Zell am See in Austria, is likely to 

care much about the traditionalists. For one, it is a 

comparatively small business, with its distribution 

- like that for its automotive namesake - tightly 

limited to only 500 points of sale worldwide, 

including 37 Porsche Design stores and this is 

unlikely to grow much larger. Design-conscious 

consumers alone keep these busy - those shoppers 

after an insider expression of a certain aesthetic 

and, while watch brands can attain a desirability 

that transcends any forensic examination of their 

products’ intrinsic value, few are likely to match that 

of Porsche mania. 

“In some ways Porsche watches exist outside of 

the normal watch world,” explains Schwarz. “After 

all, we already have a broad base of customers 

worldwide - and that’s basically anyone who drives 

a Porsche car. There is a great loyalty to the brand 

name Porsche. But there are also a lot of people 

who cannot afford a Porsche car and they go for the 

accessories because they convey the good feeling 

of owning something coming out of the Porsche 

world. They’re Porsche maniacs before they’re 

watch enthusiasts.”

Indeed, the company argues that, unlike most 

watch brands, it is precisely that its watches are 

not designed by watch specialists, but product 

designers ready to cross-fertilise ideas from other 

design disciplines. “[That way of working] has a 

very inspiring effect,” says Geßler. “Rather than 

working on one kind of product all the time, our 

Of course, those principles 
do not result in products  

to everyone’s taste -  
they are minimalistic, 
functional, unshowy.

Worldtimer P’6750 in rose gold with 
the ETA Valgranges movement.
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designers jump from one product world to the 

next. Today it’s a new watch, tomorrow the interior 

of a business jet. 

‘Porsche Design style’ is clearly derived from the 

Bauhaus doctrine, but could best be described as 

a German-influenced design language. It’s more a 

way of thinking.” Explains Geßler.

That rigor of thinking can be seen in the full gamut 

of Porsche Design products. Luggage comes 

with stain-resistant coating and silent-running 

wheels; pens come in anti-corrode materials 

and with flexible barrels; the specs fold almost 

completely flat; the mobile phone is milled from 

a single aluminium block; the desk lamp was 

among the first to use LED lighting; and that pipe 

has integrated cooling fins to ensure the body is 

always comfortable to hold, while the optimum 

temperature for the tobacco is maintained....

Because interests are cast so wide, the watch 

designs coming out of the studio will always be 

few; currently there are just four categories and 

most of them in black. Not for Porsche Design are 

the annual collections and endless variations. Once 

a type of watch has been, as you see it, perfected, 

what point is there in launching another until it 

offers an entirely new benefit? 

(Left) Rattrapante P’6920 is a 
self-winding chronograph with 
split-second mechanism, it has  
a titanium case with black PVD 
coating, but is also available 
sporting a rose gold bezel. Both 
versions use the Valjoux 7750 
AR2 movement.

(Below left) Flat Six P’6310 is a 
self-winding mechanical watch, 
using the ETA 2892-A2.
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“Ask a designer and he will tell you there 

is no limit to the number of variations 

they could create or one-offs they could 

design,” says Schwarz, “and there is a 

play-off sometimes between what the 

designers have in mind and Eterna’s more 

pragmatic approach as to what can be 

produced in an economical way. We may 

play with materials but, in keeping with 

the first priority of the design philosophy, I 

don’t see the sense in designing any more 

models than the base we already have. 

As with the 911, the designers’ aim is to 

create a classic rather than think about 

how many pieces a design might sell.”

German modernism 
And the company has proven its 

watchmaking credentials by actually doing 

what few dedicated watch manufacturers 

themselves pull off: the development 

of proprietary technology. The brand 

launched with its Chronograph 1, which 

bravely sported a new Valjoux 7750 

calibre movement, at a time when quartz 

Porsche Design, 119 New Bond Street, London.
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You either love 
Porsche Design 
watches or you 
hate them

was in the ascendant. It designed the 

first watch with an integrated compass 

in 1978, the first titanium chronograph in 

1980, and the first in aluminium-titanium 

in 2000. “These are watches still very 

much sought after today,” says Schwarz.

More recent designs have continued the 

new tradition. Last year saw the overhaul 

of its Dashboard range of chronographs, 

the automatic movement of each carries 

a rotor adapted from a Porsche sports 

car wheel. Its Indicator model is the first 

chronograph with a mechanical-digital 

stopwatch function display - the 800 

parts making it what Porsche Design 

claim is the most complex commercial 

wristwatch movement in the world; and 

its Worldtimer allows the transfer of a 

second time zone reading from a digital 

display to an analogue readout without 

any loss of time.

“And that’s the direction we’re going 

in,” says Schwarz. “Porsche Design will 

never be an Eterna. Eterna is part of the 

watch industry, while Porsche Design 

is about transferring technology for 

use in watches, among other products. 

Porsche, both in cars and other products, 

is technologically driven. There are new 

proprietary watch technologies in the 

pipeline. But the bosses of Porsche AG 

don’t talk about new automotive ideas 

until the car is there on the road and we 

do the same with watches. But those 

developments will change the status of 

Porsche Design watches over the next 

five years. In the meantime, the purity of 

product design is what the brand remains 

all about.”  8

Further information: www.porsche-design.com

Porsche Indicator P’6910

Porsche Dasboard P’6612
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