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The 
Doubtful 
Guest

Morgan AeroMax has a laser-cut aluminium 
chassis and a handmade ash frame over the 
top. The 4799 cc engine, with its six speed 
manual transmission, can make 0-62 mph in 
4.2 seconds and has a top speed of 170 mph. 
Price £110,450.
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6	 Just when it seemed that all the feasible 

car-watch collaborations had been made, 

the world’s oldest privately owned motor 

manufacturer announced a partnership 

with the relatively youthful Hublot. QP 

travelled to Morgan HQ in Malvern to 

find out what the deuce it’s all about…

Simon de Burton

The Hublot Aero Bang Morgan  
costs £12,850 and is available  
in the U.K. from Marcus,  
170 New Bond Street, London W1. 
www.marcuswatches.co.uk
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It is difficult to imagine two people less alike than Jean-

Claude Biver, the ebullient, go-getting CEO of Hublot, and 

Charles Morgan, the charming, self-effacing chairman of 

the Morgan Motor Company - but they say that opposites 

attract, so perhaps the newly-announced partnership 

between their apparently very different brands is a match 

made in heaven. 

The first fruit of the union is the Hublot Morgan Aerobang, 

a 44.5 mm chronograph made from black ceramic with a 

tungsten bezel, resin inserts and titanium screws. The 

black, sandblasted dial is semi-skeletonised to reveal parts 

of the movement and the familiar winged Morgan logo is 

applied at the nine o’clock position as well as being used 

on the sapphire crystal case back.

But where, you might ask, is the real connection? Isn’t 

Hublot one of the funkiest watch brands on the scene, 

while Morgan uses wood and leather to make the sort of 

cars that fighter pilots drove home to their sweethearts 

during World War Two? Delve a little deeper, however, and 

you’ll see that this match is far from inappropriate.

The old ways
Yes, Morgan makes cars that look old-fashioned - but, 

as the world goes into a spin about global warming, 

sustainability and the ‘dust-to-dust’ impact of motor 

vehicle manufacture, Charles Morgan can rest safely 

in the knowledge that the firm started by his 

grandfather in 1909, has been doing it just about 

right all along. 

The ‘Classic’ Morgans (4/4, Plus Four and three-

litre Roadster) are still built around the same type 

of hand-crafted ash frame that was commonly 

used pre-war - and ash wood, is of course an 

entirely sustainable, non-polluting product. Add 

to this the fact that the current range is powered 

by advanced, lean-burn engines that are capable 

of returning up to 58 miles-per-gallon, the certainty 

that most classic Morgans retain at least 60 per cent 

of their purchase price and that their doting owners 

don’t regard them as disposable objects, and the Morgan 

way of doing things starts to make a great deal of sense.

“We are certainly very proud of the way we use old-

fashioned craftsmanship and traditional materials to build 

our cars, but it is not simply about nostalgia,” explains 

58-year-old Charles Morgan, whose firm makes around 

700 cars per year.

“The components and materials used in the Aero8 and 

AeroMax demonstrate that it is possible to combine 

tradition with the latest technology while retaining one 
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of the really great features of all Morgans, which is that 

they are truly coach-built cars - this means that they have 

a separate body and chassis.

“This is unusual for modern road cars, but it has many 

advantages. The cars are light but very strong, and the 

ash framework is incredibly sturdy but also flexible, so it 

absorbs energy and has a long life. It is interesting that, 

20 years ago, mass production was perceived as the best 

way to make a car but now, with modern materials and 

computer-aided design, hand-built cars are actually better 

than anything that comes off an automated assembly line.

“So, although our techniques seem old-fashioned, in 

reality they result in a beautifully made, lightweight car 

that is also economical, environmentally friendly and full 

of character - and the AeroMax really demonstrates the 

wealth of talent in our small yet dedicated motor works. 

The car is a showcase of the coach building and technical 

skills of the whole team.”

And it is all this, of course, that gives Morgan its symbiosis 

with the relatively low output, ‘fusion’ watch making  

of Hublot and subsequently lends credence to the 

new partnership.

The first Hublot-Morgan watch has been created 

as a tribute to the AeroMax, a hard-top, grand 

touring version of the Aero8 roadster that was 

created at the behest of His Highness Prince 

Eric Sturdza, president of the Swiss branch 

of Baring’s Bank and a Morgan fan through 

and through. He wanted a high-performance, 

two-seater with decent luggage capacity and 

continent-crossing ability - and that’s what 

Morgan gave him, complete with ‘gullwing’ 

boot openings and a special load platform to 

hold custom-built Schedoni luggage.

The design proved such a success that, with 

the Prince’s blessing, Morgan decided to produce 

a strictly limited run of 100 examples of the car, all 

of which are now spoken for. As a result, the first 100 

Morgan Aero Bang watches will be reserved for these 

owners, with 400 further pieces being offered on general 

sale. And it is, in fact, all down to the Prince that the 

Hublot/Morgan deal came about.

Chance meetings
“It was Eric who introduced me to Jean-Claude in the first 

place,” Charles Morgan told QP.

“The Big Bang had been awarded watch of the year at 

Basel in 2005, and I told Eric that I really, really wanted 

Charles Morgan and Jean-Claude Biver.

Delve a little deeper,  
however, and you’ll see  
that this match is far  
from inappropriate
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The arrival of the dedicated 
watch is the icing on the 
cake for Morgan during  
its centenary year

Further information: www.hublot.com. To find out more about Morgan cars and the centenary celebrations, see www.morgan.motor.co.uk
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to buy one. He said he could introduce me to the man who 

ran the company and I instantly thought he was a brilliant 

guy with some amazing ideas. Eric and I subsequently 

invited him to make a speech to Aero8 customers at the 

St. Tropez Morgan meeting in 2006, and the idea to form a 

partnership took off from there.

“It has taken about a year-and-a-half to bring the project 

to fruition. I have thoroughly enjoyed the experience and 

have learned a great deal from Jean-Claude, too. We had 

a say in how the watch would look and the use of the 

Morgan logo, and I really liked the idea of being able to see 

parts of the movement through the dial as well as through 

the sapphire case back. It’s just like watching the inside of 

an engine.”

The arrival of the dedicated watch is the icing on the cake 

for Morgan during its centenary year, which is also being 

marked by the creation of a limited-edition, three-metre-

long pedal car based on the original Morgan three-wheeler 

and a comprehensive range of events culminating in a 

Morgan cavalcade at the Lord Mayor’s Show in London on 

November 14.  8
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