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Greg Rogers is, however, more interested in recreating 

the quality that underpins the mystique of those 18th 

and 19th Century names. And if the present seems a 

slightly quixotic time to be launching such a project 

on the world, it is simply a matter of the timing that 

follows from the birth of the idea.

Greg Rogers is certainly not the first aficionado to be 

struck by the thought that interest in watches might 

be transformed into involvement – the barriers to entry 

can seem invitingly low compared to other interests and 

there is a long list of collectors who have invested in 

their dreams “not wisely but too well”. 

One step further
Rogers, needless to say, brings a little more to the 

table than enthusiasm and the certainty of his own 

taste. A trained designer, he has spent his working 

career marketing luxury goods for companies such as 

AT Cross and the Waterford/Wedgewood group (long 

before current troubles). In other words experience 

of not only what actually works, but how the sort 

of project has to be handled to have any chance  

of success. 

Rogers, whose horological passion is for the 

Curvex cases of the 1930’s, had already been 
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4	 Rogers London is the latest entrant to the surprisingly fast-growing number 

of British watch brands – a field that was until recently all but empty bar 

Roger Smith and the ghosts of relics such as Smiths. But as the likes of 

Graham and Dent have shown, the traditions and history of horology in 

Britain, and particularly London, can exert a powerful hold on collectors’ 

imaginations. 

James Gurney

  A Cut  
Above

ST237_12_QP35_Complete_02.indd   49 2/3/09   12:03:59



50 | Brands

commissioning one-off cases from goldsmiths  

in London. 

“For over 20 years I’ve been wearing Rolex  

watches from the 1930’s / 1940’s.  Family heirlooms!  

I love these old watches, with their beautiful long 

shapes, glamorous art deco designs and big curved 

backs, I often wonder why some of the great watch 

companies never reproduced the watches from  

this period! 

“I have always wanted a 1930’s ‘big curve’ watch, 

but could never find one that quite matched 

what I was looking for. Then about 5 years ago, a 

goldsmith, who was working on a commission piece 

for me, was wearing a watch that looked like a cross 

between a Rolex Prince and a 1930’s Cartier that he 

had made himself. It was simple, yet elegant; in fact 

it had a personality that I had not seen previously in 

a watch. He agreed to make me a watch.”

Thus far, the idea was to satisfy his own need, 

when, like any good general, Rogers had the 

crucial slice of luck to come across John McGonigle, 

a fellow Irishman and, more importantly, one of the 

finest watchmakers in the business. This was the 

moment when Rogers understood that his ideas 

might actually be realised on a wider scale and 

that he would have to define just what they were. 

Apart from setting off a chain of visits to La 

Chaux-de-Fonds, Rogers refined his vision and 

Above left and below: Rogers London Art Series No. 1 draws inspiration from the Art Deco style of the 
1920s and 30s, the architecture of the New York skyline and particularly with Manhattan’s Chrysler 

Building. The 18 ct. white and yellow gold design has already won a Special Council Award at the 2008 
Goldsmith’s Craftsmanship & Design Awards. The watches are tailored to the clients specifications, with 

prices starting at £16,500 for the automatic movement, through to £45,000 for the tourbillon. Above right: 
The English oak presentation case finishes off the stunning level of craftsmanship found in the watches.   

50 | Brands

Above left and below: Rogers London Art Series No. 1 draws inspiration from the Art Deco style of the 
1920s and 30s, the architecture of the New York skyline and particularly with Manhattan’s Chrysler 

Building. The 18 ct. white and yellow gold design has already won a Special Council Award at the 2008 
Goldsmith’s Craftsmanship & Design Awards. The watches are tailored to the clients specifications, with 

prices starting at £16,500 for the automatic movement, through to £45,000 for the tourbillon. Above right: 
The English oak presentation case finishes off the stunning level of craftsmanship found in the watches.   

50 | Brands

ST237_12_QP35_Complete_02.indd   50 2/3/09   12:04:06



Brands | 51Brands | 51

came up with the not unchallenging concept of 

making a hand-made, avowedly English watch 

that would combine the style of the 1930’s with 

matchless craftsmanship of London’s 18th Century 

horological golden age. And with ideas and a 

growing circle of contacts, the further pieces of 

the puzzle fell into place in the shape of Charles 

Scarr, a master engraver based in Clerkenwell, the 

heart of London’s horological business and blued 

steel hands maker Steven Hale.

With McGonigle’s help, two movements were 

sourced for the watch from Switzerland, a simple 

automatic and a tourbillon. Rogers, however, 

makes no secret of his hope that ultimately his 

watches will house English made movements, but 

this is an ambition that will almost certainly take a 

matter of years to make happen.

London time
While Rogers London certainly makes for an 

admirable concept, bringing the work of some of 

London’s finest craftsmen to bear on wristwatches, 

the element that makes the whole project truly 

remarkable is the designs that Greg Rogers has 

come up with. The three series that have seen the 

Above and right: Rogers London Art Series No. 2 offers some of the vibrancy and style of 
Old Havana with its ornate rails and engravings and its combination of 18 ct. yellow, red, 
green and white gold.

Below: The automatic movement has a twin barrel/120 hour 
power reserve; instantaneous date, 35 jewels and a 22 ct. hand-
engraved rotor. The tourbillon version also features a twin barrel, 
but is a manual wind with a retrograde date. 

Brands | 51

ST237_12_QP35_Complete_02.indd   51 2/3/09   12:04:13



Further Information: www.rogerslondon.com

Rogers London Art Series No. 3 displays the type of flamboyant decoration, style and extravagance that is 
reminiscent of the wondrous clocks that were produced in London during the 17th and 18th Centuries. 
Rogers London Art Series No. 3 displays the type of flamboyant decoration, style and extravagance that is 
reminiscent of the wondrous clocks that were produced in London during the 17th and 18th Centuries. 

Rogers London offers 
clients an opportunity 
to possess a watch of 
exceptional beauty  
and function

light of day so far speak for themselves, but what is worth 

commenting on is the way they show off the craft skills 

involved without the watches becoming simply exercises in 

engraving or goldsmithing. 

It has been a long journey for Rogers, “Finding the skill level 

required was not easy. It took me over four years to get 

our superb team of specialists together.” And as the key 

specialists are London based, Rogers was able to create the 

quintessential London timepiece. 

Rogers London offers clients an opportunity to possess a 

watch of exceptional beauty and function. Presenting a 

completely bespoke experience, clients can meet with the 

designer, goldsmith, engraver and watchmaker to discuss 

their individual preferences. In doing so, each watch is a 

unique piece and a one-off work of art.  8
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