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‘BASELWORLD’, as we must learn to call it, looks to be fertile
ground for those seeking signs for the year ahead both in
terms of economic confidence and emerging trends within the
industries concerned. This year also sees the show adopting a
new format, with ‘unbranded’ exhibitors and national pavilions
exiled to Zurich; as MCH, the organizers of the Basel show,
would have it: “One Show – Two Locations”. It is a move that
will certainly free up much-needed room in the Basel halls.

The shadow of war in Iraq looms over Basel as a trade fair in a stronger and more immediate sense
than would be the case with other industries, particularly as a significant proportion of the buyers
expected at Basel are from the Middle East. As QP goes to press, it seems that a point of denouement may well have been reached by the time the fair opens its doors to the world on April 3rd – a
state of affairs for which the organizers are, no doubt, praying earnestly. The current uncertainty,
both economic and political, will have already hit visitor numbers, as has been recognised by
MCH. Nevertheless, they remain “optimistic about both the quality of visitors and the high level of
business that will be conducted over the 8 days of the Show.” The evolution of the show over the
last few years has happened during a period of what now seems unreal prosperity, so it will be
interesting to see how far the changes go toward buffering the impact of current events.

Business as usual
Hopefully, those present at this year’s Basel show will find that the outside world will, as usual,
seem a little irrelevant in the face of the traditional kaleidoscope of brands and their wares. The long
cycle of product development should mean that there is as rich a display of new watches and
developments as ever – although no doubt some of the more risk-laden ideas will be held back for
another year. As far as the watches are concerned, there is every sign that creativity and variety are
still alive, particularly as Bvlgari, Gérald Genta and Daniel Roth have now joined the fold.
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